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Abstract: The escalation of the climate crisis demands a transformation 
towards sustainable consumption patterns, but the gap between cognitive 
awareness and actual environmentally friendly practices remains a major 
challenge. This article examines the role of social media in bridging this gap 
through a case study of the Instagram account @safianatural. By combining 
Vandana Shiva’s ecofeminist perspective with Seyyed Hossein Nasr’s 
ecotheology, this study analyzes how digital narratives shape the ecological 
awareness of Muslim consumers. Findings show that @safianatural does not 
merely market beauty products, but transforms skincare practices into a 
framework of ecological piety. Through the convergence of discourse on 
women’s empowerment as guardians of nature’s sustainability and theological 
views on nature as theophany, consumption is reframed as a spiritual practice 
that restores harmony between God, humans, and the environment. Thus, 
social media serves as an effective theological-political arena for instilling a 
new consumer ethic, in which purchasing environmentally friendly products 
is interpreted as a manifestation of humanity’s responsibility as khal!fah on 
earth in the face of environmental degradation.  
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Introduction 
The escalation of the global climate crisis has triggered a fundamental 

paradigm shift in the consumption behavior of modern society, driving a 
transition from exploitative consumption patterns to green purchasing 
behavior,1 including in the cosmetics and skincare industries. This 
phenomenon is not merely a market trend, but rather an ethical response to 
ecological damage that increasingly threatens human survival.2 In this context, 
green consumerism3 is no longer seen as a mere lifestyle preference but as a 
manifestation of collective awareness to mitigate the destructive impacts of 
anthropocentrism. However, the biggest challenge lies in transforming this 
cognitive awareness into sustainable, practical action, a gap now being bridged 
by social media as an effective and massive agent of socialization of ecological 
values.4 

Amidst this digital landscape, social media platforms such as Instagram 
have evolved from mere commercial showcases into strategic discursive spaces 
for environmental activism. The @safianatural account, as a representation of 
an Islamic and nature-based skincare brand, utilizes this digital space to 
construct a counter-narrative to the hegemony of synthetic beauty products 
that damage the environment. Through the tagline #SaatnyaKembaliAlami 
(Time to Return to Nature), @safianatural not only sells products but also 
provides ecological education that frames self-care as a moral responsibility to 

!
1 Andi Tri Haryono, Mukhamad Zulianto, and Adi Joko Purwanto, ÒInvestigating the 
Influence of Green Marketing Strategies on Pro-Environmental Consumer Purchasing 
Behavior in Indonesia,Ó Discover Sustainability 6, no. 1 (December 2025): 1418, 
https://doi.org/10.1007/s43621-025-02248-9; Vivi Suryanti, Haris, and Evi Rinawati 
Simanjuntak, ÒSustainable Beauty: The Impact of Norm Activation, Ethical Marketing, and 
Green Future Estimations on Purchase Behavior of Eco-Friendly Cosmetic Products,Ó 
Multidisciplinary Science Journal 8, no. 6 (November 2025): 2026400, 
https://doi.org/10.31893/multiscience.2026400. 
2 Acacia Fortuna Nadiya and Asmai Ishak, ÒAnalisis Niat Beli Dan Perilaku Konsumen 
Terhadap Produk Perawatan Kulit Ramah Lingkungan,Ó Selekta Manajemen: Jurnal Mahasiswa 
Bisnis & Manajemen 1, no. 3 (2022): 186. 
3 Abdullah Al Mamun et al., ÒThe Nexus of Environmental Values, Beliefs, Norms and Green 
Consumption Intention,Ó Humanities and Social Sciences Communications 12, no. 1 (May 
2025): 634, https://doi.org/10.1057/s41599-025-04979-6; Yuniarty, ÒThe Role of Key 
Opinion Leaders and Eco-Awareness in Shaping Green Cosmetic Purchases,Ó PaperASIA 41, 
no. 5b (October 2025): 223Ð34, https://doi.org/10.59953/paperasia.v41i5b.637. 
4 Taufik Fajar Hidayatullah and Yudi Sutarso, ÒPeran Media Sosial, Ulasan Daring, Dan 
Kepedulian Lingkungan Pada Perilaku Pembelian Green Product,Ó At-Tadbir: Jurnal Ilmiah 
Manajemen 7, no. 1 (2023): 24. Ilma Wulansari Hasdiansa, Sitti Hasbiah, and Nurul Fadilah 
Aswar, ÒPengaruh Media Sosial Terhadap Perilaku Pembelian Ramah Lingkungan Generasi 
Milenial Dan Generasi Z,Ó Jurnal Bisnis Dan Kewirausahaan 12, no. 1 (2023): 52. 
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nature.5 This communication strategy represents a unique intersection 
between digital marketing and environmental activism, where messages of 
sustainability are embedded in visual aesthetics to influence followersÕ 
perceptions of the urgency of environmental preservation. 

To dissect the depth of this narrative, Vandana ShivaÕs ecofeminist 
perspective becomes a crucial analytical tool. Shiva argues that the dominance 
of patriarchy and global capitalism are the twin roots of the oppression of 
women and the exploitation of nature. In this view, women occupy a special 
ontological position as guardians of sustainability because of their historical 
and cultural closeness to natureÕs cycles.6 When @safianatural targets Muslim 
women as its primary audience, the brand implicitly positions women not as 
passive consumers, but as agents of change who have the power to reject the 
destructive commodification of nature and switch to consumption practices 
that restore ecological dignity.7 

This ethical dimension is further reinforced through the lens of Seyyed 
Hossein NasrÕs eco-theology, which diagnoses the modern environmental 
crisis as a result of a spiritual crisis and the loss of a sacred vision of nature. 
Nasr asserts that nature is a theophany (divine manifestation), and 
environmental degradation occurs when humans lose their metaphysical 
connection with creation.8 In this framework, the use of eco-friendly skincare 
promoted on social media transcends physical health motives; it becomes a 
spiritual ritual to restore harmony between God, humans, and nature.9 The 
integration of these eco-theological values offers a solid philosophical 
foundation for pro-environmental behavior, transforming the act of 
purchasing products into a form of ecological piety of a khal!fah on earth. 

This article aims to investigate how @safianatural operationalizes the 
convergence between ecofeminism and ecotheology through social media to 

!
5 Iriana Bakti, ÒPeran Media Sosial Dalam Meningkatkan Kepedulian Terhadap Isu 
Lingkungan,Ó Indonesian Research Journal on Education 4, no. 4 (2024): 3204. 
6 Vandana Shiva, Staying Alive: Women, Ecology, and Survival in India, vol. 84 (Kali for Women 
New Delhi, 1988), https://www.ppesydney.net/content/uploads/2020/05/Staying-Alive-
Women-Ecology-and-Survival-in-India-Book-Review.pdf. 
7 Ahmad Sihabul Millah, Suharko Suharko, and Hakimul Ikhwan, ÒIntegration of Eco-
Feminism and Islamic Values: A Case Study of Pesantren Ath-Thaariq Garut, West Java,Ó 
ESENSIA: Jurnal Ilmu-Ilmu Ushuluddin 21, no. 2 (2020): 156. Umi Nur Fuadah, Setya 
Yuwana Sudikan, and Tengsoe Tjahjono, ÒRelasi Dan Eksploitasi Tindakan Para Tokoh 
Terhadap Alam Dalam Novel-Novel Karya Afifah Afra: Kajian Ekofeminisme Vandana Shiva,Ó 
Jurnal Education and Development 9, no. 1 (2021): 410. 
8 Seyyed Hossein Nasr, Man and Nature: The Spiritual Crisis of Modern Man, 1968, 6, 
https://philpapers.org/rec/NASMAN. Siti Ulfiani and Radea Yuli A. Hambali, ÒDogma 
Antroposentrisme Pemicu Krisis Lingkungan Dalam Pandangan Ekoteologi Seyyed Hossein 
Nasr,Ó Gunung Djati Conference Series 19 (2023): 762Ð78. 
9 Nasr, Man and Nature. 
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shape awareness of eco-friendly products among Muslim consumers. Unlike 
previous studies that tend to view green marketing solely from an economic 
or consumer behavior perspective,10 this study proposes the thesis that social 
media functions as a new theological-political arena. It is in this space that the 
narratives of nature protection (eco-theology) and womenÕs empowerment 
(eco-feminism) are woven into a discursive force capable of transforming 
skincare from a mere beauty commodity into an instrument of resistance 
against environmental degradation and an affirmation of the spiritual identity 
of urban women. 

 
The Instagram Profile of @safianatural 

Environmental issues essentially arise from the interaction between 
humans and the ecosystems in which they live. In the modern era, social 
media and environmental issues are closely related to the emergence of new 
media. To truly understand environmental issues on social media, one must 
first understand the natural aspects of the environment, as well as social 
aspects, such as economics and politics, because social media is a means of 
sharing information, persuasion, and discussion about environmental issues.11 
In the digital age, marked by growing ecological awareness and urgency 
around the global sustainability crisis, the Instagram account @safianatural 
has emerged as an important representation of the ecological awareness 
movement in IndonesiaÕs beauty industry.  

Starting with the effort to create products aligned with sustainability 
values, @safianatural put forward the idea that taking care of oneself also 
means taking care of the earth and all its ecosystems, which is a responsibility 
of humans. @safianatural, as a skincare brand, has approximately 24,700 
followers on Instagram, using the platform for digital representation and to 
incorporate ecological education.12 Through the presentation of aesthetically 
pleasing content, Safia Natural strives to foster ecological awareness by 
emphasizing the urgency of using products that are safe for the body and 
environmentally friendly. 

 

!
10 Satiti Satiti, Fatik Rahayu, and Robert Kristaung, ÒKonsekuensi Environmental Concern 
Dan Social Influence Pada Skincare Ramah Lingkungan,Ó Jurnal Ilmiah Dan Karya Mahasiswa 
2, no. 1 (2024): 36. Gina Karlina and Retno Setyorini, ÒPengaruh Green Marketing Terhadap 
Keputusan Pembelian Dengan Brand Image Sebagai Mediator,Ó Management and Accounting 
Expose 1, no. 2 (2018): 56Ð65. 
11 Sekartaji Anisa Putri, ÒRepresentasi Isu Lingkungan Dalam Konten Instagram Greenpeace 
Indonesia,Ó Jurnal Pustaka Komunikasi 8, no. 2 (2025): 371. 
12 ÒInstagram profil @safianatural | Kasih Sayang Alam ! ¥ Foto dan video Instagram,Ó accessed 
November 9, 2025, https://www.instagram.com/safianatural/. 
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Figure 1: Instagram profile @safianatural (Source: Instagram @safianatural) 

According to the brief description of the account, which features 
ÒNatural Ways to Healthy SkinÓ and ÒLocal Pride,Ó @safianatural affirms its 
position as a locally made beauty product that prioritizes natural ingredients, 
is organic-certified, and is biodegradable. This value is reinforced by 
#SaatnyaKembaliAlami (Time to Return to Nature), which symbolizes its 
ecological initiative in encouraging people to return to living in harmony with 
nature. Safia Natural strives to introduce a skincare concept aligned with the 
principles of ecofeminism, namely the recognition of the connection between 
womenÕs bodies and nature, which must be cared for sustainably. Through 
posts featuring user experiences and visualizations of natural ingredients, 
@safianatural serves not only as a commercial medium but also as a 
participatory space that encourages consumers to understand, adopt, and 
contribute to sustainable living practices. 

The content @safianatural promotes ecofeminist awareness, which 
refers to the relationship between women and nature and to the principle of 
caring in choosing skincare. In this context, women who use skincare products 
are not just consumers but agents of change, supporting the green economy 
and helping preserve the earth by considering product effects and their daily 
lifestyle choices. This awareness encourages consumers to choose products not 
only based on their effectiveness, but also by considering aspects of 
sustainability and ecological impact as a form of moral responsibility towards 
the earth.13 

 
Background of Safia Natural 

Safia Natural is a skincare brand based on natural plant ingredients, 
born out of a love for natural beauty and concern for environmental 

!
13 Sie Huey Lee, Pui Shan Chow, and Chetan Kantilal Yagnik, ÒDeveloping Eco-Friendly Skin 
Care Formulations with Microemulsions of Essential Oil,Ó Cosmetics 9, no. 2 (2022): 1. 



 

 

Farodisatul Insaniyah and Ida Rochmawati 

Journal of Indonesian Digital Islamic Studies !74  

sustainability and ecosystem balance. The principle of caring for nature is the 
main foundation of Safia NaturalÕs philosophy.14 This idea emphasizes that 
human skin beauty and health should not be separated from efforts to preserve 
nature as a source of life. Safia Natural was founded in June 2021, amid the 
COVID-19 pandemic, which changed peopleÕs consumption patterns, 
making them more health- and sustainability-conscious. Safia Natural 
positions itself as a natural skincare brand that promotes an eco-conscious 
spirit of beauty. This skincare brand views nature not merely as a supplier of 
raw materials, but as a partner whose balance must be maintained through 
ethically responsible and environmentally friendly production processes. 

Safia Natural prioritizes the principle of fresh products, which are 
processed directly from natural ingredients and stored for short periods in 
warehouses, thereby maintaining the purity of the active ingredients and 
ensuring that the aroma and texture of the products remain consistent. To 
maintain quality, each batch is produced in limited quantities. This aligns 
with the principle of sustainability in environmental ethics, which means that 
production does not focus solely on economic profit but also on ecological 
balance and responsibility towards nature. Safia NaturalÕs product 
formulations are designed by integrating the values of nature and science, 
reflecting the collaboration between the purity of natural ingredients and 
research-based scientific methods. Product development is carried out in 
collaboration with scientists and formulators experienced in natural 
cosmetics. The main objective is to provide skin care solutions that are 
guaranteed to be safe, proven to be effective, and in line with environmental 
sustainability values. 

Based on its values, Safia Natural affirms its commitment to four pillars 
that form the main principles in every aspect of its production, namely Efficacy 
(product efficacy), Safety (safety assurance), Nature and Science (harmony 
between nature and science), and Responsibility (social and environmental 
responsibility).15 These four pillars serve as ethical guidelines for product 
development and represent the integration of scientific innovation and 
ecological awareness. Thus, Safia Natural strives to provide products that are 
effective and safe for consumers, while remaining in line with the principles 
of sustainability and the balance of nature. 

 

!
14 ÒSafia Natural Ð Kasih Sayang Alam,Ó accessed September 22, 2025, 
https://safianatural.wordpress.com/. 
15 Ibid. 
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Figure 2: Safia NaturalÕs main principles (Source: Safia Natural website) 

The principle of Efficacy embodies Safia NaturalÕs dedication to 
providing skincare solutions that deliver not only immediate benefits but also 
long-term results. Notably, the potential benefits of natural ingredients 
include improved skin moisture and barrier function. However, further 
research is needed to validate its effectiveness, particularly to assess the 
usefulness of cosmetic formulations, conduct long-term safety assessments, 
and account for variations in individual practices and skin types.16 This 
commitment is realized through formulations that effectively nourish and care 
for the skin without neglecting environmental sustainability, so that each 
product can provide a balance between beauty, health, and ecological 
sustainability. 

In terms of product safety, Safia Natural ensures that every ingredient 
used is highly fresh, gentle on the skin, and safe for all skin types. In addition 
to prioritizing ingredient safety, Safia Natural also prioritizes sustainable 
production ethics. This includes using renewable raw materials and not 
conducting harmful animal testing. The selection of raw materials oriented 
towards environmental sustainability is carried out without animal testing 
(cruelty-free), thereby adding ethical value to the products and reflecting a 
commitment to humanitarian principles and ecological responsibility in its 
production practices.17 

The harmonization of pure natural ingredients and modern scientific 
sophistication is reflected in the Nature & Science principle. Through a 
measured, scientific approach, Safia Natural integrates natureÕs potential with 

!
16 Sara Gon•alves and Isabel Gaiv‹o, ÒNatural Ingredients in Skincare: A Scoping Review of 
Efficacy and Benefits,Ó Biomed. Biopharm. Res 20 (2024): 149. 
17 Ralph Allen Bonifacio et al., ÒGeneration Zs Purchasing Intention of Cruelty-Free Cosmetic 
Products: The Moderating Role of Environmental and Animal Welfare Concerns,Ó 
International Business Education Journal 17, no. 1 (2024): 119. 
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cosmetic technology innovation, resulting in products that are effective, 
natural, and of high scientific standard without compromising sustainability. 
The principle of Responsibility reinforces the companyÕs ethical and moral 
awareness in its business practices, orienting them toward social and ecological 
responsibility. This forms the foundation for Safia Natural in building 
transparent, sustainable relationships with customers while actively 
contributing to environmental conservation through safe, sustainable 
production practices. 

Safia Natural introduces and emphasizes the concept of Òwhy natural 
skincare?Ó which highlights the superiority of natural skincare products such 
as aloe vera, squalane, avocado oil, and bisabolol from chamomile flowers, 
which are considered more important than synthetic products. Natural 
ingredients in skincare products are more sustainable because they come from 
renewable resources and do not cause harmful residues to the environment. 
Natural-based products are believed to have aromas that provide 
psychological therapeutic effects through the use of plant-derived essential 
oils. They have pure colors without artificial dyes, natural textures without 
artificial preservatives, and do not cause long-term dependency while being 
rich in benefits. The use of natural ingredients is considered safer for 
individuals with sensitive skin, as they contain minimal synthetic chemicals 
that could potentially cause irritation or allergic reactions.18  

This concept reflects an ecological paradigm in the world of beauty, 
where clean, vegan, and synthetic-free production processes are not solely 
focused on physical results, but also on environmental balance. In this 
context, authentic beauty is understood as the result of a harmonious balance 
between humans and nature, where self-care is not focused on appearance but 
reflects a moral responsibility towards environmental sustainability. 

 
Eco-friendly Skincare Campaign Efforts on the @safianatural Account 

Safia Natural is characterized by its use and emphasis on natural 
ingredients in the manufacture of its products. The products used do not 
contain harsh chemicals or active ingredients that could cause skin irritation 
or harm the environment. This claim reinforces the idea that skincare 
products derived from natural (organic) ingredients have lower ecological 
risks. By using natural ingredients, awareness can be raised about the 
importance of choosing products that are safe for the body and have minimal 
environmental impact. 

!
18 Widhia Agustin Eny et al., ÒStudy Pustaka Pemilihan Skincare Berdasarkan Komposisi Sesuai 
Dengan Permasalahan Kulit Wajah,Ó AN-NAJAT !"#$%&'$(& : Sekolah Tinggi Ilmu 
Kesehatan Ibnu Sina Ajibarang 2, no. 4 (2024): 293. 
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Figure 3: Natural Ingredient Composition (Source: Instagram @safianatural) 

In addition, @safianatural is also strongly committed to supporting 
environmentally friendly skincare campaigns that use natural ingredients. 
Safia Natural affirms its ethical stance in supporting ecological sustainability 
and animal welfare through its vegan product concept, which means that its 
products do not contain animal ingredients and are cruelty-free. It rejects the 
use of harmful chemicals that can endanger health and have long-term 
impacts on the environment, particularly those that can pollute the soil, water, 
and ecosystem chain due to residues from synthetic chemicals. 

 
Figure 4: Safe vegan ingredients (Source: Instagram @safianatural) 
The narrative serves as a medium for ecological education for the 

audience, introducing more ethical and responsible consumption practices. 
By emphasizing the use of natural ingredients, free from harmful substances, 
and the application of principles that avoid animal exploitation, the 
@safianatural account promotes the understanding that choosing skincare 
products can be part of sustainable living practices. This approach does not 
merely highlight cosmetic aspects but also guides consumers to recognize the 
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connection between consumption decisions and their environmental impact, 
thereby fostering greater awareness of the ecological implications of every 
product choice. 

The selection of bio-based surfactants in Safia NaturalÕs ItÕs Vegan 
Biobased Cleanser (dirt remover) has a high level of biodegradability. This is 
a positive step to reduce chemical residues that can pollute waterways and 
disrupt the balance of ecosystems, especially marine ecosystems. Green 
surfactants are generally safer because they are gentle on the skin and 
environmentally friendly. This principle ensures that every component of the 
product has a minimal environmental footprint and raises consumer 
awareness about the risks of environmental pollution and damage to marine 
life due to the selection of unsafe products. 

 
Figure 5: Use of healthy and safe products (Source: Instagram @safianatural) 

Education about green surfactants, or easily biodegradable cleaning 
agents, is an important part of the campaign, as conventional surfactants such 
as SLS (Sodium Lauryl Sulfate) and SLES (Sodium Laureth Sulfate) are 
scientifically known to potentially irritate the skin and have a negative impact 
on marine life. 

The education provided by @safianatural discusses important issues 
regarding microplastics and the use of harmful chemicals in conventional skin 
care products. The education states that cosmetic waste contains synthetic 
chemicals and can pollute water, soil, sewage systems, and aquatic ecosystems, 
including coral reefs. The danger of microplastics is that these small particles 
cannot be broken down naturally and often end up in the ocean, where they 
can disrupt the balance of the marine ecosystem. This can pose a significant 
ecological threat to the environment. 
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Figure 6: Eco-friendly education (Source: Instagram @safianatural) 
Through visual explanations, it shows that harmful chemicals 

contained in skin care products can pollute the soil and water, and even 
threaten coral reefs and other ecosystems. Safia Natural strives to raise 
consumer awareness about the ecological impact of skincare choices by 
offering scientific references from recognized institutions. This information is 
presented in a persuasive manner to make people aware that their daily actions 
have a direct impact on environmental sustainability. Indirectly, using vegan 
skincare products is environmentally friendly because they have a minimal 
negative impact on the environment. This education encourages people to 
switch to products made from natural ingredients, even though this is only a 
small but significant step in preserving the environment. 

 
Figure 7: Narrative of love for nature (Source: Instagram @safianatural) 

In addition, in the content uploaded by Instagram @safianatural, a 
communication approach that emphasizes the emotional relationship 
between humans and nature is used as the basis for environmentally friendly 
product campaigns. Through the use of words such as Ònature is beautifulÓ 
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and Ònature loves you,Ó Safia Natural creates the perception that their 
products are a tribute to the environment as well as skin care. The use of Òthe 
best ingredients from natureÓ reinforces their commitment to the safe and 
sustainable use of natural resources. Safia Natural does not just sell products, 
but makes people aware that environmental awareness and beauty are 
intertwined. The post is part of an educational campaign that aims to 
encourage people to switch to eco-friendly skincare by using persuasive, 
humanistic, and sustainability-oriented messages. 

A form of environmental campaign that links sustainability issues with 
the use of personal care products. Through its sustainability-focused 
environmental campaign, Safia Natural highlights the issue of deforestation 
and emphasizes that human life, including skincare, is inseparable from nature 
in its content. On ÒTree Planting Day,Ó Safia Natural instills awareness that 
everyone is responsible for protecting the environment and that small actions, 
like planting a tree, can have a significant impact.  

Safia Natural strives to raise awareness that cosmetics have a connection 
to the ecosystem beyond their aesthetic benefits. The use of hashtags such as 
#TanamSatuPohon (Plant a Tree) and #KehidupanDanPohon (Life and 
Trees) supports the campaignÕs message and encourages the audience to 
participate in the green movement. Even if it starts with just one, it is not 
impossible that it will grow into a thousand. 

 
Figure 8: Environmental awareness through tree planting activities (Source: 

Instagram @safianatural) 
In addition, there is an event called Finding Joy in Nature, organized 

by @safianatural, an environmental campaign that teaches self-care through 
direct interaction with nature. Through activities such as basic gardening and 
planting, @safianatural seeks to raise awareness that sustainability and beauty 
are intertwined. This movement instills the principle of environmental 
awareness through real experiences in open spaces. 
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Figure 9: Event Finding Joy in Nature Safia Natural (Source: Instagram 

@safianatural) 
Through these activities, @safianatural promotes the understanding 

that involvement in the planting and care of plants is an effective educational 
strategy because it places consumers in direct contact with the earth as a source 
of natural cosmetic ingredients. Where humans are not merely users of 
products, but guardians of natureÕs sustainability. At the event ÒFinding Joy 
in Nature,Ó the planting movement is part of an ecological campaign that 
emphasizes how self-care is inseparable from concern for environmental 
sustainability. The use of eco-friendly skincare products must be accompanied 
by actions that support environmental conservation. Thus, planting can be 
seen as an effort to build ecological awareness that connects nature 
conservation and sustainable consumption choices. 

 
Public Response to the Use of Eco-Friendly Skincare 
1.! Consumer Testimonials on Eco-Friendly Products 

Public response shows positive acceptance of eco-friendly skincare, as 
reflected in user testimonials. The first testimonial emphasizes that natural 
products are not merely a cosmetic necessity, but a form of moral 
responsibility in self-care. Expressions such as Òthis body is a gift from GodÓ 
and Òan effort towards self-love and healingÓ suggest that some consumers 
associate these products with spiritual values and environmental 
sustainability, which they perceive as safer for the environment. 
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Figure 10: User testimonial (Source: Instagram @safianatural) 

Meanwhile, the second testimonial emphasizes firsthand experience 
that demonstrates the benefits of natural products, especially in cleansing the 
face and providing comfort through a milder scent compared to conventional 
products. These two testimonials show that the acceptance of natural products 
is driven by product quality, ecological benefits, and religious values 
associated with self-care practices. 
2.! Consumer Comments on Eco-Friendly Products 

Various comments on @safianaturalÕs posts provide an initial glimpse 
into how people are using eco-friendly skincare products. Most customers say 
that products made from natural ingredients, free of SLS/SLES and parabens, 
and containing green surfactants make the skin more moisturized, do not 
cause irritation, and are safer for different skin types, including sensitive skin. 
In addition, consumers appreciate ethical practices such as the use of vegan 
ingredients and the absence of animal testing, which increase customer 
confidence that the products are safe and comfortable to use. 

 
Figure 11: Comment on @safianaturalÕs post (Source: Instagram @safianatural) 
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Beyond dermatological benefits, some customers are raising 
environmental awareness by emphasizing the importance of using eco-
friendly cosmetics. Although the price is considered quite high, the products 
are good, safe for the skin, and offer added value thanks to their eco-friendly 
formulations and organic ingredients. The results show that peopleÕs 
preferences for skincare products today focus on production ethics and 
environmental integrity in addition to results. 
3.! Safia Natural Consumers’ Awareness of Eco-friendly Products 

In this study, 10 participants were selected from product users to 
deepen the data obtained by researchers from social media. Based on 
interviews with several users, the publicÕs response to the availability of 
environmentally friendly skincare products, such as @safianatural, tends to be 
positive and is influenced by moral and religious values, as well as ecological 
concerns. This phenomenon shows that the public, especially female skincare 
users, is beginning to prioritize sustainability in their choices, both in terms 
of cosmetic benefits and the environmental impact of ingredients and 
production processes. 

Participant 1 said that the initial motivation for choosing Safia Natural 
came from the awareness that every human action has moral consequences 
that will one day be accounted for. This awareness prompted them to seek 
skincare products that not only provide benefits for skin health but also align 
with environmental sustainability values.19 This aligns with Participant 5Õs 
reasoning, as Safia Natural uses natural, halal, environmentally friendly, 
biodegradable, and clinically tested ingredients. Its natural ingredients include 
sunflower oil, avocado oil, olive oil, aloe vera, and others.20 This decision was 
further reinforced after following educational content from influencers who 
promote vegan skincare, which then led to her interest in getting to know 
Safia Natural products since its early launch.21 

Meanwhile, participant 2 indicated that the availability of natural and 
eco-friendly skincare products received a positive response, especially from 
people who had previously experienced skin problems due to the use of 
synthetic chemical products. According to participant 2, they tried various 
popular skincare products, including dermatological clinic products, but did 
not get the expected results. Due to dependency, their skin became more 
sensitive, thinner, prone to redness, and dull. In an effort to improve their 

!
19 Baiq Zulfa, ÒInterview,Ó November 4, 2025. 
20 Saniyati Al-Islami, ÒInterview,Ó November 4, 2025. 
21 Zulfa, ÒInterview.Ó 
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skin condition, they finally decided to stop using the entire skincare regimen 
for several months due to this unfortunate incident.22  

In her quest to find safer products, she discovered Safia Natural 
through a post by an influencer. The light, natural, and vegan-based 
ingredients made her interested in trying it. Her first experience with the 
cleansing balm showed excellent results because it didnÕt feel dry or tight, but 
rather softer and more comfortable. 

ÒI dared to try the moisturizer and facial wash, and thank God, they 
suited my face perfectly. Although they didnÕt make my face instantly 
white, they made my skin fresh, smooth, and soft. Thank God, I still 
use Safia Natural products. The most important thing is that the 
ingredients are gentle on the face and environmentally friendly.Ó23 
This is in line with the view of participant 3, who has supported Safia 

Natural since the productÕs initial launch. The participant said that they 
started using it since the initial launch and learned about the brand through 
a trusted influencer. The decision to use Safia Natural was further 
strengthened by the fact that this product is suitable for sensitive skin and is 
vegan, made from natural ingredients.24 As a vegan product, @safianatural 
offers additional benefits for consumers seeking safer skincare options that do 
not harm the environment. According to Participant 3:  

ÒWell, another thing that I think is very important is that the Safia 
Natural brand does not test on animals like other major skincare 
brands doÓ.25 
Unlike many well-known brands on the market, Safia Natural does not 

test on animals, according to sources. This cruelty-free aspect greatly influences 
consumer choice because it demonstrates the brandÕs moral commitment to 
sustainability and animal welfare. The response to Safia Natural products is 
not based solely on product quality, but on the moral and environmental 
principles upheld by the Safia Natural skincare brand. 

This was experienced by participant 9, who mentioned the main reason 
for using Safia Natural was having sensitive skin and discovering an influencer 
account promoting Safia as eco-friendly skincare. According to them, using 
the product greatly helped them become more aware of the impact of what 
they use, especially since Safia also discusses sustainability and its 
environmental impact.26 

!
22 Dwi Rahmawati, ÒInterview,Ó November 4, 2025. 
23 Ibid. 
24 Robiah Maryanti, ÒInterview,Ó November 4, 2025. 
25 Ibid. 
26 Tsafiqa, ÒInterview,Ó November 16, 2025. 
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Users demonstrate a fairly good understanding of the concept of eco-
friendly skincare. Participant 1 believes that products that can be called eco-
friendly are eco-friendly skincare products with ingredients that are 
completely pure from natural sources, do not cause pollution, are safe, and do 
not harm the environment. This perception is in line with the basic principles 
of sustainability, which emphasize the use of biodegradable materials and 
minimal harmful synthetic substances. In other words, consumers like Safia 
Natural not only because of its cosmetic quality but also because it is 
environmentally friendly. The use of Safia Natural did not directly raise 
ecological awareness among participants, as they already embraced this 
principle before learning about Safia Natural products. Participant 1 said: 

ÒBefore using Safia, I was already aware of the importance of protecting 
the environment, because I was trying to use products that were not 
only good for myself but also had a positive impact on the 
environment. ThatÕs when I found Safia Natural. WhatÕs even cooler 
is that Safia often holds events to raise awareness about using skincare 
products and consuming responsibly, especially for us as Muslim 
women.Ó27 
In terms of commitment to eco-friendly principles, participants 

assessed that Safia Natural has demonstrated consistent efforts, particularly 
through the use of natural and biodegradable ingredients. Although this 
assessment was largely based on information provided by the brand, users felt 
that there was consistency between the brandÕs eco-friendly claims and its 
production processes. This trust is reinforced by the experience of using 
products that are considered safe, suitable for the skin, and do not cause 
concerns regarding synthetic chemical residues. 

Participant 4 also stated that the reason for choosing Safia Natural was 
based on a personal effort to use products that are not only safe for the skin 
but also do not pollute the environment. According to participant 4, the main 
reasons for choosing Safia Natural are: 

ÒI am really looking for skincare products that, when used, produce 
waste that does not pollute the environment as it flows through the 
sewers to the rivers and then to the sea. One such product is this one, 
which is organic, biodegradable, and halal. The concept of 
environmentally friendly skincare that I understand is biodegradable, 
starting from the initial manufacturing process, the basic ingredients 
of the skincare products, the packaging, and the delivery to the buyer 
or customer.Ó28 

!
27 Zulfa, ÒInterview.Ó 
28 Shavira Wahyu Deswari, ÒInterview,Ó November 5, 2025. 
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This awareness grew stronger after participant 4 attended the 
Afternoon Tea event organized by Safia Natural in 2023. At the event, 
participants were given an explanation of the production process, 
background, and the companyÕs commitment to sustainability. This 
educational activity helped participants understand the importance of 
choosing products that do not harm the environment. 

Awareness of the importance of protecting the environment was also 
expressed by participant 6, who said, ÒActually, that awareness came when I 
attended the Safia Natural gathering during the product launch, because the 
presentation explained that we live side by side with nature. So how can we 
protect nature? One way is by not polluting nature with chemicals that are 
difficult to break down.Ó29 

Participant 7 explained that she was in the process of reducing her use 
of synthetic chemical-based skincare products and switching to vegan 
products as much as possible. The use of natural ingredients was very 
noticeable through the scent of herbs without perfume. In this context, Safia 
Natural was seen as a suitable choice because it offered a range of products 
with natural and environmentally friendly ingredients.30 According to 
participant 8, interest in environmental issues was also a major factor in 
choosing Safia Natural products, because the ingredients used are natural, safe 
for human use, and environmentally friendly in the long term. The 
combination of social media influence and ecological awareness then 
encouraged the participant to choose Safia Natural.31  

In principle, according to participant 4, Safia Natural has consistently 
applied eco-friendly practices by using safe and environmentally friendly 
ingredients. However, in terms of packaging, it is not yet fully in line with 
what the owner of Safia Natural said, that they will strive to use eco-friendly 
packaging that is affordable for customers, he said while attending the event.32 
This is in line with the view of participant 8, who said that although the 
ingredients are natural, unfortunately, the packaging is not completely free of 
plastic.33 Participants understand that after following @safianatural, they have 
become more selective in choosing organic and environmentally friendly 
products, which require higher costs, but are seen as a long-term investment 
for health and environmental sustainability. This change in mindset shows an 
increase in ecological awareness influenced by small actions for environmental 
preservation. 

!
29 Novita, ÒInterview,Ó November 5, 2025. 
30 Irna Nurfadhilah, ÒInterview,Ó November 5, 2025. 
31 Nur Halimah, ÒInterview,Ó November 16, 2025. 
32 Deswari, ÒInterview.Ó 
33 Halimah, ÒInterview.Ó 
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Participant 5Õs understanding of the concept of environmentally 
friendly skincare is that it uses natural and organic raw materials that are 
grown without pesticides or synthetic chemicals, as well as renewable raw 
materials. Not only is it good for the skin, but it also does not harm the 
environment. According to him, the important components of this 
understanding are that the materials are renewable and do not pollute the 
environment, and have minimal impact on nature.34  

In addition, engagement with Safia NaturalÕs educational content 
contributes to changes in user consumption patterns. Participant 1 admitted 
to becoming more critical and selective in choosing products, especially by 
paying attention to the composition of ingredients and their potential impact 
on the environment. An understanding of sustainability values formed 
through interaction with social media content indirectly broadens consumersÕ 
ecological awareness and changes their perspective.35 This choice emphasizes 
that small things can have a big impact on the environment.36 The diverse 
responses from the public illustrate that @safianatural has succeeded in 
building emotional, ethical, and ecological relationships with its users. This 
product is not only understood as a skin care necessity, but also as a form of 
individual contribution to preserving the environment. This confirms that 
social media plays an important role in building ecological awareness and 
encouraging more responsible consumption practices, especially through the 
educational approach and values promoted by @safianatural.  

After following @safianatural on Instagram, participant 10 became 
more selective in choosing products based on environmental considerations. 
Through Safia Natural, they gained new insights into the types of materials 
that have the potential to pollute the environment, both land and water.37 
With these choices, they became aware that the choices they make every day 
will have an impact on the environment. This is what makes them more 
cautious and leads them to purchase products that are considered safe and 
sustainable.  

Consumer behavior has shifted towards more ethical and 
environmentally friendly self-care practices, as demonstrated by this positive 
response. It is not only the need for more sensitive skin that drives this 
awareness, but also the realization that the products used every day have a 
long-term impact on the environment. With that, Safia Natural is not just a 

!
34 Al-Islami, ÒInterview.Ó 
35 Zulfa, ÒInterview.Ó 
36 Halimah, ÒInterview.Ó 
37 Sarifa, ÒInterview,Ó November 16, 2025. 
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solution for skin health but part of a commitment to living a more nature-
friendly lifestyle. 

Overall, the publicÕs response to the use of environmentally friendly 
facial care products such as Safia Natural shows that people are becoming 
more aware, selective, and focused on sustainability when purchasing goods. 
Consumers now choose based on ethical, religious, and environmental 
responsibility principles in addition to cosmetic benefits. Through social 
media, consumers learn more about how the products they use every day affect 
the environment. This encourages them to choose skin care products that are 
safe and do not harm nature. This shows that environmentally friendly 
products have great power to change the way we consume goods in a more 
moral and sustainable way. 
 
Relationship Between Consumer Environmental Awareness and Theology 

Consumer testimonials show that skin care is not merely a matter of 
personal grooming, but stems from a theological understanding of the body 
as a gift from God. When consumers say that Òthis body is a gift from God,Ó 
it shows that skin care is a form of spiritual responsibility. Therefore, the 
decision to purchase certain items is influenced by religious beliefs and the 
motivation to live a healthier and more environmentally conscious lifestyle. 

From a theological perspective, these testimonials show how religious 
teachings can increase consumer awareness about the environment. By linking 
self-care and moral responsibility, consumers are encouraged to choose 
products that are more environmentally friendly, contain fewer harmful 
ingredients, and are more environmentally conscious. In relation to this 
environmental awareness, theology can serve as an ethical foundation that 
directs consumptive behavior towards a more responsible and sustainable 
direction. This is because caring for the body as GodÕs creation means 
preserving nature as part of His creation. 

Meanwhile, other testimonials show that choosing natural and vegan 
skincare products is understood as a form of gratitude to God. Consumers 
feel that they are contributing to the preservation of His creation when they 
use products that do not harm nature and do not contain animal ingredients. 
This attitude shows that ecological awareness is not shaped solely by rational 
factors such as ingredient safety, but by the belief that humans have a moral 
responsibility to protect the environment as a form of worship and gratitude 
for the gifts of nature. 

This shows that religious values influence how consumers choose 
environmentally friendly products. They donÕt just see the practical benefits 
of using skincare products, but understand it as part of their spiritual 
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responsibility, which is to care for their bodies and nature as a form of 
devotion to God. This finding indicates that theological teachings can be a 
strong foundation for the growth of an environmentally conscious lifestyle, 
even in everyday actions such as choosing sustainable skincare products. 

There is a close relationship between spiritual values and self-care 
practices, as demonstrated by the behavior of consumers of environmentally 
friendly skincare products. As beings responsible for maintaining the balance 
of nature, this reflects an effort to restore a harmonious relationship between 
humans, God, and nature. When humans care for themselves in ways that do 
not harm the environment, they are fulfilling their role as stewards of the 
earth, namely maintaining the balance of nature and showing respect for 
GodÕs other creations. 

Using environmentally friendly products is considered part of caring 
for the Òtrust of the bodyÓ while not adding to the burden of environmental 
damage, which is also a manifestation of GodÕs will. Through environmentally 
friendly consumption choices, it can be considered a theological manifestation 
rooted in spiritual awareness. Consumers learn that caring for nature has 
spiritual and moral value, showing that using environmentally friendly skin 
care products is not only a health or aesthetic choice, but also a moral and 
spiritual motivation. 

 
Safia NaturalÕs Campaign on Eco-Friendly Skincare From Vandana 
ShivaÕs Perspective 

The eco-friendly skincare campaign run by @safianatural can be viewed 
through the lens of Vandana ShivaÕs ecofeminism, which places local wisdom 
as the foundation of womenÕs ecological knowledge. Within this framework, 
womenÕs daily experiences in caring for life form a material and cultural 
closeness to nature. Educational narratives about human-nature relationships, 
planting practices, and the use of natural ingredients demonstrate efforts to 
revive local knowledge, support the economic sustainability of farmers, and 
reduce carbon footprints. 

Shiva emphasizes the connection between women and nature as a result 
of life experiences in a production system oriented towards maintenance, not 
exploitation. The relevance of this idea is evident in the cosmetics industry, 
where women are both the main users and those most affected by ecological 
waste. The @safianatural campaign positions women not only as consumers 
but also as ecological subjects with an ethical responsibility for environmental 
sustainability. 

ShivaÕs criticism of the Òmonoculture of thoughtÓ of modern 
capitalismÑ which discards traditional knowledge and encourages mass 
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productionÑ is reflected in the conventional skincare industry, which relies 
on synthetic ingredients. In contrast, @safianatural promotes natural 
ingredients, minimalist packaging, and environmental awareness, presenting 
an alternative production model that rejects the logic of exploiting nature. 

The use of natural ingredients rooted in traditional Indonesian skincare 
practices affirms that beauty does not have to depend on synthetic 
compounds. This approach is in line with ShivaÕs criticism of the modern 
cosmetics industry, which ignores traditional techniques and contributes to 
ecological damage. Thus, local wisdom is positioned as a source of relevant 
and adaptive ecological solutions. 

From an ecofeminist perspective, this campaign also reflects resistance 
to industrial capitalism through the promotion of vegan, biodegradable, and 
exploitation-free ingredients. The consumption model offered is more in line 
with the principles of sustainability and womenÕs ecological experiences, 
thereby rebuilding the emotional and ecological relationship between the 
human body and nature. 

Narratives such as ÒKasihSayangAlamÓ (Love for Nature) and 
educational activities demonstrate efforts to foster ecological awareness rooted 
in affection and spirituality. Consumption is no longer understood as a purely 
economic activity, but as an ethical practice that respects the earth as a source 
of life. Here, local knowledge is revitalized as the foundation of long-term 
sustainability ethics. 

The protection of biodiversity is another important dimension in 
ShivaÕs framework. The use of plant-based ingredients, adherence to vegan 
principles, and rejection of microplastics, SLS, SLES, and parabens 
demonstrate a concern for the preservation of soil, water, and marine 
ecosystems. Education about the impact of synthetic ingredients broadens 
consumer awareness of the relationship between cosmetics and biological 
sustainability. 

ShivaÕs idea of women as guardians of traditional agricultural systems 
that maintain soil fertility and plant diversity38 resonates with @safianaturalÕs 
emphasis on natural, biodegradable ingredients that do not harm the 
ecosystem. Self-care practices are represented as part of an ecological cycle that 
is in harmony with the rhythms of nature. 

The tree-planting movement and the #TanamSatuPohon campaign 
reflect the ecological restoration principle at the core of ShivaÕs ecofeminism.39 

!
38 Vandana Shiva, Staying Alive: Women, Ecology, and Survival in India (Kali for Women New 
Delhi, 1988), 84:92, https://www.ppesydney.net/content/uploads/2020/05/Staying-Alive-
Women-Ecology-and-Survival-in-India-Book-Review.pdf. 
39 Ibid., 84:103. 
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These simple actions challenge the exploitative logic of the cosmetics industry 
and replace it with ecological awareness based on care, interconnectedness, 
and responsibility for the regeneration of nature. 

Ultimately, the @safianatural campaign shows that ecological and 
social change can begin with consistent local actions, especially through the 
empowerment of women as ecological agents. Consumption choices, 
environmental education, and participation in conservation form an 
ecological solidarity that collectively has the potential to challenge destructive 
production structures and drive transformation towards sustainability. 
 
Seyyed Hossein NasrÕs Ecotheological Analysis: Resacralization of Nature 
through Ethical Consumption 

Within the framework of Seyyed Hossein NasrÕs thinking, the 
contemporary ecological crisis is understood not merely as a failure of resource 
management but as a consequence of a spiritual crisis and the 
ÒdesacralizationÓ of nature by modern humans. The dominance of the 
scientific-secular worldview has reduced nature from a sacred entity (sacred 
reality) to a mere material object worthy of exploitation. This ontological 
separation between God and nature has given rise to ÒPrometheanÓ humans 
who rebel against the heavens and plunder the earth, a condition that 
demands the restoration of metaphysical consciousness.40 

In this context, Safia NaturalÕs environmentally friendly campaign is 
not merely interpreted as a green marketing strategy, but rather a theological 
effort to resacralize nature. By rejecting the exploitation of harmful chemicals 
and returning to natural ingredients, this brand repositions nature as its 
authentic source of blessings, not merely a commodity. This is in line with 
the finding that contemporary Muslim environmental activism often frames 
the protection of nature as a form of resistance to destructive modernity.41 

The core of NasrÕs ecotheology lies in the concept of nature as a 
theophany (tajall!) or reflection of GodÕs attributes that must be read as 
Òcosmic verses.Ó Safia NaturalÕs narrative internalizes this concept by 
encouraging a shift in consumer consciousness from anthropocentrism to 
ecological theocentrism. The practice of choosing skin care products is 
transformed from a beauty routine into a contemplative act (tafakkur), in 

!
40 Tarik M. Quadir, Traditional Islamic Environmentalism: The Vision of Seyyed Hossein Nasr 
(Lanham (Md.): University Press of America, 2013). 
41 Yu-Shan Chen et al., ÒThe Influence of Green Brand Affect on Green Purchase Intentions: 
The Mediation Effects of Green Brand Associations and Green Brand Attitude,Ó International 
Journal of Environmental Research and Public Health 17, no. 11 (January 2020): 4089, 
https://doi.org/10.3390/ijerph17114089. 



 

 

Farodisatul Insaniyah and Ida Rochmawati 

Journal of Indonesian Digital Islamic Studies !92  

which interaction with nature is guided by an ethic of awe and preservation, 
not exploitation.42 

Furthermore, the perception of the body as GodÕs ÒtrustÓ is closely 
correlated with the concept of humans as a microcosm that is substantially 
connected to the macrocosm (the universe). Caring for the body with 
environmentally friendly products is a manifestation of gratitude and a form 
of worship, which affirms that environmental accountability is inseparable 
from spiritual accountability.43 Safia Natural activates the Òpontifical 
consciousnessÓ of humans as a bridge between heaven and earth, which 
demands the preservation of nature's balance (m!z"n). 

In NasrÕs cosmology, the status of humans as khal!fah f! al-ard is 
reinterpreted not as a license for domination, but as a mandate of stewardship 
to maintain the balance of creation. Safia NaturalÕs choice to avoid harmful 
synthetic materials is a theological rejection of destructive ÒPromethean 
scienceÓ and a return to Òsacred scienceÓ that respects biological rhythms. This 
environmental ethic demands a shift from exploitation to participatory 
stewardship.44 

This campaign also builds a holistic awareness that transcends 
Cartesian dualism, in which environmental damage is seen as an 
externalization of human spiritual dryness. Safia NaturalÕs educational 
strategy functions as an ecological pedagogy that teaches that caring for the 
microcosm (the body) must not harm the macrocosm (the earth). This 
awareness of environmental consequences, wrapped in religious values, has 
had a significant impact on MuslimsÕ decision to purchase green products.45 

Finally, consumer participation in ecological programs such as tree 
planting goes beyond the conventional function of CSR; it ritualizes the role 
of khilafah, reconnecting humans with the earth physically and spiritually. 
This activism is interpreted as ghayr mahdah worship and a moral obligation 
to prevent damage (fas"d), transforming consumers from passive observers 

!
42 Al Mamun et al., ÒThe Nexus of Environmental Values, Beliefs, Norms and Green 
Consumption Intention.Ó 
43 Haryono, Zulianto, and Purwanto, ÒInvestigating the Influence of Green Marketing 
Strategies on Pro-Environmental Consumer Purchasing Behavior in Indonesia.Ó 
44 Willis Jenkins, ÒAfter Lynn White: Religious Ethics and Environmental Problems,Ó The 
Journal of Religious Ethics 37, no. 2 (2009): 283Ð309. 
45 Norazah Mohd Suki, ÒGreen Product Purchase Intention: Impact of Green Brands, Attitude, 
and Knowledge,Ó British Food Journal 118, no. 12 (December 2016): 2893Ð910, 
https://doi.org/10.1108/BFJ-06-2016-0295. 
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into active guardians who uphold the sacred covenant to maintain cosmic 
harmony.46 

 
Concluding Remarks 

This study confirms that social media can serve as a strategic tool in 
building ecological awareness through more reflective consumption practices, 
as demonstrated by the @Safianatural campaign. By integrating education 
about natural ingredients, product safety, and environmental impact into a 
consistent digital narrative and reinforcing it through participatory activities 
such as workshops and tree planting, Safia Natural goes beyond its 
commercial function. This practice shows that branding can be transformed 
into a pedagogical medium that shapes consumersÕ ethical preferences, 
encouraging a shift from trend-based consumption to ecologically responsible 
consumption. Thus, social media is no longer merely a promotional space but 
an effective arena for producing meaning that instills sustainability values in 
everyday life. 

Within a theoretical framework, these findings reveal a coherence 
between Safia NaturalÕs campaign practices and the ecofeminist perspectives 
of Vandana Shiva and the ecotheology of Seyyed Hossein Nasr. The natural 
and sustainable approach represents a symbolic and practical effort to restore 
the ethical relationship between the body, women, and nature, while 
challenging the exploitative logic of the mainstream beauty industry. At the 
same time, the emergence of awareness among some consumers who interpret 
self-care and nature conservation as a form of spiritual responsibility shows 
that ecological ethics does not stand solely on environmental rationality, but 
also intersects with theological horizons. Therefore, this study affirms that 
integrating ecology, gender, and spirituality in the digital space has the 
potential to lay the foundation for a new, more holistic, reflective, and 
sustainable consumer ethic. 
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