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Abstract: The escalation of the climate crisis demands a transformation
towards sustainable consumption patterns, but the gap between cognitive
awareness and actual environmentally friendly practices remains a major
challenge. This article examines the role of social media in bridging this gap
through a case study of the Instagram account @safianatural. By combining
Vandana Shiva’s ecofeminist perspective with Seyyed Hossein Nasr’s
ecotheology, this study analyzes how digital narratives shape the ecological
awareness of Muslim consumers. Findings show that @safianatural does not
merely market beauty products, but transforms skincare practices into a
framework of ecological piety. Through the convergence of discourse on
women’s empowerment as guardians of nature’s sustainability and theological
views on nature as theophany, consumption is reframed as a spiritual practice
that restores harmony between God, humans, and the environment. Thus,
social media serves as an effective theological-political arena for instilling a
new consumer ethic, in which purchasing environmentally friendly products
is interpreted as a manifestation of humanity’s responsibility as khal!fah on
earth in the face of environmental degradation.
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Introduction

The escalation of the global climate crisis has triggered a fundamental
paradigm shift in the consumption behavior of modern society, driving a
transition from exploitative consumption patterns to green purchasing
behavior,! including in the cosmetics and skincare industries. This
phenomenon is not merely a market trend, but rather an ethical response to
ecological damage that increasingly threatens human survival.? In this context,
green consumerism® is no longer seen as a mere lifestyle preference but as a
manifestation of collective awareness to mitigate the destructive impacts of
anthropocentrism. However, the biggest challenge lies in transforming this
cognitive awareness into sustainable, practical action, a gap now being bridged
by social media as an effective and massive agent of socialization of ecological
values.*

Amidst this digital landscape, social media platforms such as Instagram
have evolved from mere commercial showcases into strategic discursive spaces
for environmental activism. The @safianatural account, as a representation of
an Islamic and nature-based skincare brand, utilizes this digital space to
construct a counter-narrative to the hegemony of synthetic beauty products
that damage the environment. Through the tagline #SaatnyaKembaliAlami
(Time to Return to Nature), @safianatural not only sells products but also
provides ecological education that frames self-care as a moral responsibility to
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nature> This communication strategy represents a unigue intersection
between digital marketing and environmental activism, where messages of
sustainability are embedded in visual aesthetics to influence @llowers
perceptions of the urgency of environmental preservation.

To dissect the depth of this narrative, Vandana@hoafeminist
perspective becomes a crucial analytical tool. Shiva argues that the dominance
of patriarchy and global capitalism are the twin roots of the oppression of
women and the exploitation of nature. In this view, wogeIpya special
ontological position as guardians of sustainability because of their historical
and cultural closenessiturécycle$ When @safianatural targets Muslim
women as its primary audience, the brand implicitly positions women not as
passive consumers, but as agents of change who have the power to reject the
destructive commaodification of nature and switch to consumptiongzracti
that restore ecological digrity.

This ethical dimension is further reinforced through the lens of Seyyed
Hossein Na@ ecetheology, which diagnoses the modern environmental
crisis as a result of a spiritual crisis and the loss of a sacred vision of nature.
Nasr asserts that nature is a theophany (divine manifestation), and
environmental degradation occurs when humaestheir metaphysical
connection with creatidrn this framework, the use of €¢endly skincare
promoted on social media transcends physical health motives; it becomes a
spiritual ritual to restore harmony between God, humans, and’ ffdtere.
integration of these ettweological values offers a solid philosophical
foundation for preenvironmental behavior, transforming the act of
purchasing products into a form of ecological pietshalffah on earth.

This article aims to investigate how @safianatural operationalizes the
convergence between ecofeminism and ecotheology through social media to
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5 Iriana Bakti, Peran Media Sosial Dalam Meningkatkan Kepedulian Terhadap Isu
LingkungarQindonesian Research Journal on Eddcatiod (2024): 3204.
8Vandana Shiv8taying Alive: Women, Ecology, and Survival,indh@a (Kali for Women
New Delhi, 1988), https://www.ppesydney.net/content/uploads/2020/05/S3tkying
WomenEcologyand Survivain-IndiaBookReview.pdf.
7 Ahmad Sihabul Millah, Suharko Suharko, and Hakimul Ikh@ategration of Eco
Feminism and Islamic Values: A Case Study of Pesantfidradilq Garut, West Jaa,
ESENSIA: Jurnal lIllmu Ushuluddir®1, no. 2 (2020): 158Jmi Nur Fuadah, Setya
Yuwana Sudikan, and Tengsoe Tjahj@Relasi Dan Eksploitasi Tindakan Para Tokoh
Terhadap Alam Dalam Nowbvel Karya Afifah Afra: Kajian Ekofeminisme VandanalShiva,
Jurnal Education and Developfera. 1 (2021): 410.
8 Seyyed Hossein Nastan and Nature: The Spiritual Crisis of Modern 168, 6,
https://philpapers.org/rec/NASMANEiti Ulfiani and Radea Yuli A. Hamba)ogma
Antroposentrisme Pemicu Krisis Lingkungan Dalam Pandangan Ekoteologi Seyyed Hossein
NasrOGunung Djati Conference S&8i¢2023): 76B78.
9 Nasr,Man and Nature

Volume 1, Issue 1 2026 71



Farodisatul Insaniyamdlda Rochmawati

shape awareness offeendly products among Muslim consumers. Unlike
previous studies that tend to view green marketing solely from an economic
or consumer behavior perspeéfitiiis study proposes the thesis that social
media functions as a new theologickdical arena. It is in this space that the
narratives of nature protection (#wmlogy) and wom@&empowerment
(ecefeminism) are woven into a discursive force capable of transforming
skincare from a mere beauty commodity into an instrument of resistance
against environmental degradation and an affirmation of the spiritual identity
of urban women.

TheInstagram Profilef @safianatural

Environmental issues essentially arise from the interaction between
humans and the ecosystems in which they live. In the modern era, social
media and environmental issues are closely telitecdmergence of new
media. To truly understand environmental issues on social media, one must
first understand the natural aspects of the environment, as well as social
aspects, such as economics and politics, because social media is a means ¢
sharingnformation, persuasion, and discussion about environment&l issues.
In the digital age, marked byowingecological awareness and urgency
aroundthe global sustainability crisis, the Instagram account @safianatural
has emerged as an important representation of the ecological awareness
movement inndonesi®beauty industry

Startingwith theeffort to create producifignedwith sustainability
values, @safianatural put forward the idea that taking care of oneself also
means taking care of the earth and all its ecosystems, avbgboissibility
of humans. @safianatural, as a skincare brarapphasimately 24,700
followers on Instagramsing theplatform for digital representation dad
incorporateecological educatiéhThrough the presentation of aesthetically
pleasing content, Safia Natural strives to foster ecological awareness by
emphasizing the urgency of using products that are safe for the body and
environmentally friendly.

I
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safianatural ¢
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Figurel: Instagram profile @safianat@@durce: Instagram @safianatural)

According to the brief description of the account, which features
Natural Ways to Healthy SKiandQ.ocal Prid€)@safianatural affirms its
position as a locally made beauty product that prioritizes natural ingredients,
is organicertified and is biodegradable. This value is reinforced by
#SaatnyaKembaliAlanTife to Return to Nature), which symbolizes its
ecological initiative in encouraging people to return to living in harmony with
nature. Safia Natural strives to introduce a skincare cigregadvith the
principles oécofeminispmamely theecognitiorof the connection between
womer® bodies and nature, whitlistbe cared fosustainablyThrough
postsfeaturinguser experiences and visualizations of natural ingredients,
@safianaturadervesnot only as a commercial mediubut also as a
participatory space that encourages consumers to undecktahand
contribute to sustainable living practices.

The content @safianatupgbmotes ecofeministvareness, which
refers to the relationship between women and natut@thedrinciple of
caring in choosing skincare. In this context, women who use skincare products
arenot just consumetsit agents of changeipporting the green economy
and helping presertree earthby consideringroduct effects and their daily
lifestyle choices. This awareness encourages consumers to choose products nc
only based on their effectiveness, but also by considering aspects of
sustainability and ecological impact as a form of moral responsibility towa
the earth?

Background of Safia Natural
Safia Natural is sincare brand based on natural plant ingredients,
born out of a love for natural beauty and concern for environmental

13Sje Huey Lee, Pui Shan Chow, and Chetan Kantilal Yé@mikloping Ec&riendly Skin
Care Formulations with Microemulsions of Essenti@i@a$meti€s no. 2 (2022): 1.

Volume 1, Issue 1 2026 73



Farodisatul Insaniyamdlda Rochmawati

sustainability and ecosystem balance. The principle of caring for nature is the
main foundation of Safia Natu8aphilosoph¥: This idea emphasizes that
human skin beauty and health should not be separated from efforts to preserve
nature as a source of life. Safia Natural was founded in June 2021, amid the
COVID-19 pandemic which changed peofleconsumption patterns
making themmore health and sustainabilifgonscious Safia Natural
positions itself as a natural skincare brand that praanogesconscious
spirit ofbeauty. This skincare brand views nature not merely as a supplier of
raw materials, but as a partner whose balance must be maintained through
ethically responsible and environmentally friendly production processes.

Safia Natural prioritizes the principlefresh products, which are
processed directly from natural ingredi@misstored forshortperiods in
warehouses, thereby maintaining the purity of the active ingredients and
ensuring that the aroma and texture of the products remain consistent. To
maintain quality, eadbatch is produced in limited quantities. Thiggns
with the principle of sustainability in environmental ethics, which means that
production does ndbcussolelyon economigrofit but also on ecological
balance and responsibility towards nature. Safia Batpraduct
formulations are designed by integrating the values of nature and science,
reflecting the collaboration between the purity of natural ingredients and
researchased scientific methods. Product development is carried out in
collaboration with scigsts and formulatorgexperienced imatural
cosmetics. The main objective is to provide skin care solutions that are
guaranteed to be safe, proven to be effective, and in line with environmental
sustainability values.

Based on its values, Safia Natural affirms its commitment to four pillars
that form the main principles in every aspect of its production, BHiteely
(product efficacyXafety (safety assuranc®ature and Science (harmony
between nature and science), Reggbnsibility (social and environmental
responsibility}? These four pillars serve as ethical guidéingsoduct
developmen@nd represent the integration of scientific innovation and
ecological awareness. Thus, Safia Natural strives to provide products that are
effective and safe for consunveinie remainingn line with the principles
of sustainability arttie balance of nature.

4 (pafia Natural B Kasih Sayang Alahn, accessed September 22, 2025,
https://safianatural.wordpress.com/.
15 | bid.
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WE VALUE

Efficacy (khasiat): Solusi aman untuk jangka pendek & jangka

panjang, baik untuk tubuh maupun lingkungan.

Safety (keamanan): Kami mengisahakan produk yang selalu Fresh

& gentle untuk semua jenis kulit. Tidak diuji pada binatang

Nature & Science: Bekerjasama secara harmonis untuk

mengambil kemurnian alam terhadap kulit.

Responsibility (tanggung jawab): Kewajiban etis dan moral
kepada pelanggan kami dan planet ini untuk menjunjung praktik

keberlanjutan yang aman

Figure2: Safia Natur@® main principles (Source: Safia Natural website)

The principle ofEfficacy embodiesSafia Natur® dedication to
providing skincare solutions tbativemot onlyimmediate benefitat also
longterm results. Notably, the potential benefits of natural ingredients
include improvedskin moisture and barrier function. However, further
research is needed to validate its effectiveness, partcidadgsthe
usefulness of cosmetic formulationaductlongterm safety assessments,
and account forvariations in individual practices and skin ffp€kis
commitment is realized through formulationsdfiattively nourisindcare
for the skin without neglecting environmental sustainability, so that each
product can provide a balance between beauty, health, and ecological
sustainability.

In terms of product safety, Safia Natural ensures that every ingredient
used is highly fresh, gentle on the skin, and safe for all skin types. In addition
to prioritizing ingredient safety, Safia Natural also prioritizes sustainable
production ethics. Thigcludes using renewable raw materials and not
conducting harmful animal testing. The selection of raw materials oriented
towards environmental sustainability is carried out without animal testing
(cruelty-free), thereby adding ethical value to the prsdaed reflecting a
commitment to humanitarian principles and ecological responsibility in its
production practicés.

The harmonization of pure natural ingredients and modern scientific
sophistication is reflected in tNature & Science principle. Through a
measuredcientific approach, Safia Natural integnatiesé&potentialwith

I
16 Sara Gonealves and Isabel Gai¥Matural Ingredients in Skincare: A Scoping Review of
Efficacy and BenefidBiomed. Biopharm. R8g2024): 149.
17 Ralph Allen Bonifacio et @Generation Zs Purchasing Intention of Crefelee Cosmetic
Products: The Moderating Role of Environmental and Animal Welfare C@ncerns,
International Business Education Jadtnad. 1 (2024): 119.
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cosmetic technology innovation, resulting in products that are effective,
natural, and of high scientific standard without compromising sustainability.
The principle oResponsibility reinforces the comp#yethical and moral
awarenessitis business practicesenting thentoward social and ecological
responsibility. This forms the foundation for Safia Natural in building
transparent sustainablerelationships with customenshile actively
contributing to environmental conservation through, safstainable
production practices.

Safia Natural introduces and emphasizes the con@epy afatural
skincargwhich highlights the superiority of natural skincare products such
as aloe vera, squalane, avocado oil, and bisabolol from chamomile flowers,
which are considered more important than synthetic products. Natural
ingredients in skincare products are metaisable because they come from
renewable resources and do not cause harmful residues to the environment.
Naturatbased products are believed to have aromas that provide
psychological therapeutic effects through the ysanefierivedessential
oils They have pure colors without artificial dyes, natural textures without
artificial preservatives, and do not causddangdependency while being
rich in benefits. The use of natural ingredients is considered safer for
individuals with sensitive skas they contain minimal synthetic chemicals
that could potentially cause irritation or allergic reaétions.

This concept reflects an ecological paradigm in the world of beauty,
whereclean, vegan, and synthetic-free production processes are not solely
focused on physical results, but also on environmental balance. In this
context, authentic beauty is understood as the result of a harmonious balance
between humans and nature, whereaafis not focused on appezeiuat
reflects a moral responsibility towards environmental sustainability.

Ecofriendly Skincar€ampaign Efforts on the @safianatural Account

Safia Natural is characterized by its use and emphasis on natural
ingredients in the manufacture of its products. The products used do not
contain harsh chemicals or active ingredientsatdicause skin irritation
or harm the environment. This claim reinforces the idea that skincare
products derived from natural (organic) ingredients have lower ecological
risks. By usingnatural ingredients, awareness can be raised about the
importance of choosing products that are safe for the body and have minimal
environmental impact

18Widhia Agustin Eny et afStudy Pusiaka Pemilihan Skincare Berdasarkan Komposisi Sesuai
Dengan Permasalahan Kulit Wa&aAN-NAJAT "#$%&'$(& : Sekolah Tinggi limu
Kesehatan Ibnu Sina Ajibaanp. 4 (2024): 293.
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Brand tersebut menggunakan bahan
alami, tidak menggunakan bahan yg harsh =S
chemicals dan tidak menggunakan aktif 4‘
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Figure3: Natural Ingredient Composition (Source: Instagram @safianatural)

In addition, @safianatural is also strongly committed to supporting
environmentally friendlskincare campaigns that use natural ingredients.
Safia Natural affirms its ethical stance in supporting ecological sustainability
and animal welfare through its vegan product concept, which means that its
products do not contain animal ingredients and are dreeltyt rejects the
use of harmful chemicals that can endanger health and haeenlong
impacts on the environment, particularly those that can pod st water,
and ecosystem chain due to residues from synthetic chemicals

"'\

avegan
2 ani
RIOSes pi bmmn m knya

gk diuji kepada binatang

Figure4: Safe vegan ingredients (Source: Instagram @safianatural)

The narrative serves as a medium for ecological education for the
audiencgintroducing more ethical and responsible consunyptmtices
By emphasizing the use of natural ingredients, free from harmful substances,
and the application of principles that avoid animal exploitation, the
@safianatural account promotes the understanding that choosing skincare
products can be part of sustainibiley practices. This approach does not
merely highlight cosmetic aspectatsaguides consumers to recognize the
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connection between consumption decisions and their environmental impact,
thereby fostering greater awareness of the ecological implications of every
product choice

The selection of bisased surfactants in Safia Naful@® Vegan
Biobased Cleanser (dirt remover) has a high level of biodegradability. This is
a positive stefp reducechemical residuéisat can pollute waterways and
disrupt the balance of ecosystems, especially p@ygystemsGreen
surfactants are generally safer because they are gentle on the skin and
environmentally friendlyhis principle ensures that every component of the
product has a minimal environmental footprint and raises consumer
awareness about the risks of environmental pollution and damage to marine
life due to the selection of unsafe products.

Vs «

Nl \

Figureb: Use of healthy and safe prod(8taurce: Instagram @safianatural)

Education about green surfactants, or easily biodegradable cleaning
agents, is an important part of the campaign, as conventional surfactants such
as SLS (Sodium Lauryl Sulfate) and SLES (Sodium Laureth Sulfate) are
scientifically known to potentially tate the skin and have a negative impact
on marine life.

The education provided by @safianatural discusses important issues
regarding microplastics and the use of harmful chemicals in conventional skin
care products. The education states that cosmetic waste contains synthetic
chemicals and can pollute watek, saivage systems, and aguatic ecosystems,
including coral reefs. The danger of microplastics is that these small particles
cannot be broken down naturally and often end up in the ocean, where they
can disrupt the balance of the marine ecosystem. Thiseaan significant
ecological threat to the environment.
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Figure6: Ecefriendlyeducation (Sourcénstagram @safianatural)

Through visual explanations, it shows that harmful chemicals
contained in skin care products can pollute the soil and water, and even
threaten coral reefs and other ecosystems. Safia Natural strives to raise
consumer awareness about the ecological infipdatcaye choices by
offering scientific references from recognized institutions. This information is
presented in a persuasive manner to make people aware that their daily actions
have a direct impact on environmental sustainability. Indiusatlyvegan
skincare products is environmentally friendly because theynfiawveal
negative impact aime environmentThis education encourages people to
switch to products made from natural ingredients, even though this is only a
small but significant step in preserving the environment.

saTianatural alam Itu Inaan

sama halnya dengan dirimu

alam sayang denganmu

kami pun juga begitu

dengan bahan-bahan terbaik yg berasal dari
alam

kami buat khusus untukmu

karena kami percaya kasih sayang alam

Cung yang udah penasaraann #® %®»

Figure7: Narrative of love for nature (Source: Instagram @safianatural)

In addition, in the content uploaded by Instagram @safianatural, a
communication approach that emphasizes the emotional relationship
between humans and nature is used as the basis for environmentally friendly
product campaigns. Through the use of worttsastature is beautifl
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and hature loves ydb Safia Natural creates the perception that their
products are a tribute to the environment as well as skin care. Thihese of

best ingredients from natOreinforces their commitment to the safe and
sustainable use of natural resources. Safia Natural does not just sell products,
but makes people aware tleatironmental awareness and beauty are
intertwined. The post is part of an educational campaign that aims to
encourage people to switch to-feeadly skincare by using persuasive,
humanistic, and sustainabiiyiented messages.

A form of environmental campaign that links sustainability issues with
the use of personal care products. Through its sustaif@tibid
environmental campaign, Safia Natural highlights the issue of deforestation
and emphasizes that human life, inotpdkincare, is inseparable from nature
in its content. Orree Planting Dag@Safia Natural instills awareness that
everyone is responsible for protecting the enviroantktitat small actions
like planting a treean have a significant impact

Safia Natural strives to raise awareness that cosmetics have a connection
to the ecosystem beyond their aesthetic benefits. The use of hashtags such ac
#TanamSatuPohon (Plant a Tree) and #KehidupanDanPohon (Life and
Trees) supports the camp@igmessage and encourages the audience to
participate in the green movement. Even if it starts with just one, it is not
impossible that it will grow into a thousand.

satlanatural “Selamat Harl Menanam Pohon! &
Jutaan pohon telah dideforestasi, padahal
kehidupan kita sejalan dengan keberadaan
mereka - termasuk perawatan diri seperti
skincare yang bermanfaat.Mari bersama kita
sadar akan pentingnya, mulai dari satu pohon
bisa membuat perbedaan besar! Y2
#TanamSatuPohon #KehidupanDanPohon

Figure8: Environmental awareness through tree planting activities (Source:
Instagram @safianatural)
In addition, there is an event caf@utling Joy in Nature, organized

by @safianatural, an environmental campaign that teaatee skeibugh
direct interaction with nature. Through activities such as basic gardening and
planting, @safianatural seeks to raise awareness that sustainability and beauty
are intertwned. This movement instills the principle of environmental
awareness through real experiences in open spaces.
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safianatural Masih gak bisa move on!!!
Finding Joy in Nature, acara yang bikin kita
makin cinta sama alam dan tanaman ¥

Setuju ??? &3

#naturalskincare #kasihsayangalam
HFindingJoyinNature

Figure9: Event Finding Joy in Nature Safia Natural (Soumetagram
@safianatural)

Through these activities, @safianatural promotes the understanding
that involvement in thglanting andtare oplants is an effective educational
strategy because it places consumers in direct contact with the earth as a source
of natural cosmetic ingredients. Where humans are not merely users of
products, but guardians of na@mustainability. At the ev€Rinding Joy
in NatureQthe plantingmovement is part of an ecological campaign that
emphasizes how smfe is inseparable from concern for environmental
sustainability. The use of dgendly skincare products must be accompanied
by actions that support environmental conservation. @lansng can be
seen as an effort to build ecological awareness that connects nature
conservation and sustainable consumption choices.

Public Response to the Use of-Exendly Skincare
1. Consumer Testimonials on Eco-Friendly Products

Public response shows positive acceptancefroéretly skincare, as
reflected in user testimonials. The first testimonial emphasizes that natural
products are not merely a cosmetic necessity, but a form of moral
responsibility in setfare. Expressiosisch aghis body is a gift from Géd
andGn effort towards sétive and healif@suggesthat some consumers
associate these products with spiritual values and environmental
sustainability, whidimey perceive aafer for the environment.
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‘ They sald 15 Juni 2021

Figurel(: User testimonial (Source: Instagram @safianatural)

Meanwhile, the second testimonial emphasizes firsthand experience
that demonstrates the benefits of natural products, especially in cleansing the
face and providing comfort through a milder scent compared to conventional
products. These two testimoniatssthat the acceptance of natural products
is drivenby product quality, ecological benefits, and religious values
associated with seHre practices.
2.1 Consumer Comments on Eco-Friendly Products

Various comments on @safianafupalsts provide an initial glimpse
into how peoplare using edoiendly skincare products. Most customers say
that products made from natural ingredients, free of SLSISI p&abens
and containing green surfactants make the skin more moisturized, do not
cause irritation, and are safer for different skin types, including sensitive skin.
In addition, consumers appreciate ethical practices such as the use of vegan
ingredients andhe absence afhimal testing, whicincreasecustomer
confidence that the products are safe and comfortable to use.

ve bangettt pokoknya< pas
awal kali launching langsung cob:
BC nya Safia dan gamau beralih

in kulit kering
dan b habis cuci
muka, skrg botol ke 4 ku yg 100mI
udah habis harus cepet beli nihhh
- Balas

haitothehel 56 g
e .

viaseee

Figurel1l: Comment on @safianat@abost (Source: Instagram @safianatural)
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Beyond dermatological benefits, some customers are raising
environmental awareness by emphasizing the importance of using eco
friendly cosmetics. Although the price is consideredhigintéhe products
are good, safe for the skin, affdradded valuthanksto their ecdriendly
formulations andorganic ingredients. The results show that @ople
preference for skincare products today focus on production ethics and
environmental integrity in addition to results.

3.! Safia Natural Consumers’ Awareness of Eco-friendly Products

In this study, 1Qparticipant were selectédm product users to
deepen the data obtained by researchers from social media. Based on
interviews with several uséng publi® response to travailabilityof
environmentally friendly skincare prodweish as @safianatueaids to be
positive and is influenced by moral and religamluesas well as ecological
concerns. This phenomenon shows that the public, especially female skincare
usersis beginning tqorioritizesustainability in their choices, both in terms
of cosmetic benefits and thavironmentalimpact of ingredients and
production processes

Participantl said that the initial motivation for choosing Safia Natural
came from the awareness that every human action has moral consequences
that will one day be accounted for. This awareness prompted them to seek
skincare products that not only provide berefitkin health but also align
with environmental sustainability vafieghis aligns wittParticipants@
reasoning, as Safia Natural uses natural, halal, environmentally friendly,
biodegradable, and clinically tested ingredients. Its natural ingredients include
sunflower oil, avocado oil, olive oil, aloe vera, and Bffeisdecision was
further reinforced after following educational content from influencers who
promote vegan skincare, which then led to her interest in getting to know
Safia Natural products since its early laiinch.

Meanwhileparticipant2 indicated that the availability of natural and
ecofriendly skincare products received a positive response, especially from
people who had previously experienced skin problems due to the use of
synthetic chemical products. Accordingauicipant2, they tried various
popular skincare products, including dermatological clinic products, but did
not get the expected results. Due to dependency, their skin became more
sensitive, thinner, prone to redness, and dull. In an effort to improve their

19 Baiq ZulfaOnterviewONovember 4, 2025.
20 Saniyati Alslami,OnterviewONovember 4, 2025.
21 7ylfa, Onterviewd
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skin condition, they finally decided to stop using the entire skincare regimen
for several months due to this unfortunate inctéent.

In her quest to find safer products, she discovered Safia Natural
through a post by an influencer. The light, natural, and -baged
ingredients made her interested in trying it. Her first experience with the
cleansing balm showed excellent resultsbécdiddfeel dry or tight, but
rather softer and more comfortable.

Q dared to try the moisturizer and facia~l wash, and thank God, they

suited my face perfectly. Although they@idake my face instantly

white, they made my skin fresh, smooth, and soft. Thank God, | still

use Safia Natural products. The most important thing is that the

ingredients are gentle on the face and environmentally fiéndly.

This is in line with the view pérticipant3, who has supported Safia
Natural since the prod@tinitial launch. Thearticipantsaid that they
started using it since the initial launch and learned about the brand through
a trustedinfluencer The decision to use Safia Natural was further
strengthened by the fact that this product is suitable for sensitive skin and is
vegan, made from natural ingredi&nés a vegan product, @safianatural
offers additional benefits for consumers seeking safer skincare options that do
not harm the environment. AccordindParticipan®:

Qwell, another thing thatthink is very important is that the Safia

Natural brand does not test on animals like other major skincare

brands d&*

Unlike many welknown brands on the market, Safia Natural does not
test on animals, according to sourcesciTibity-free aspect greatly influences
consumer choice because it demonstrates th@ nanal commitment to
sustainability and animal welfare. The response to Safia Natural products is
not based solely on product quality, but on the moral and environmental
principles upheld by the Safia Natural skincare brand.

This was experienceddayticipan®, who mentioned the main reason
for using Safia Natural was having sensitive skin and discovering an influencer
account promoting Safia as-Emmndly skincare. According to them, using
the product greatly helped them become more aware of the imgeat of
they use, especially since Safia also discusses sustainability and its
environmental impaét.

|

22 Dwj RahmawatiQnterviewONovember 4, 2025.
23 |bid.

24 Robiah MaryantiQnterviewONovember 4, 2025.
25 |bid.

26 Tsafiga@ntervieyONovember 16, 2025.
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Users demonstrate a fairly good understanding of the concept of eco
friendly skincardRarticipantl believes that products that can be called eco
friendly are eetriendly skincare products with ingredients that are
completely pure from natural sources, do not cause pollution, are safe, and do
not harm the environment. This perception is in linethgtbasic principles
of sustainability, which emphasize the use of biodegradable materials and
minimal harmful synthetic substances. In other words, consumers like Safia
Natural not only because of its cosmetic quality but also because it is
environmentayl friendly. The use of Safia Natural did not directly raise
ecological awareness ampagicipans, as they already embraced this
principle before learning about Safia Natural prodRasticipantl said:

Mefore using Safia, | was already aware of the impontaataetihg

the environment, because | trgisig to use products that were not

only good for n:nyself but also had a positivg impact on the

environment. Th& when | found Safia Natural. WBatven cooler

is that Safia often holds events to raise awareness about using skincare

products and consuming responsibly, especially for us as Muslim

womenG’

In terms of commitment to efwendly principlesparticipans
assessed that Safia Natural has demonstrated consistent efforts, particularly
through the use of natural and biodegradable ingredients. Although this
assessment was largely based on information provided by the brand, users felt
that there was consistetiggween the bra@decedriendly claims and its
production processes. This trust is reinforced by the experience of using
products that are considered safe, suitable for the skin, and do not cause
concerns regarding synthetic chemical residues.

Participant also stated that the reason for choosing Safia Natural was
based on a personal effort to use products that are not only safe for the skin
but also do not pollute the environment. Accordipgrticipang, the main
reasons for choosing Safia Natural are:

Ol am really looking for skincare products that, when used, produce

waste that does not pollute #revironments it flows through the

sewers to théversand then to the sea. One such product is this one,

which is organic, biodegradable, and halal. The concept of

environmentally friendly skincare that | understand is biodegradable,

starting from the initial manufacturing process, the basic ingredients

of the skincare products, the packagindthe delivery to the buyer

or customer?®

27 7ulfa, Onterviewd
28 Shavira Wahyu DeswabhterviewONovember 5, 2025.
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This awareness grew stronger gitaticipant 4 attended the
Afternoon Tea event organized by Safia Natural in 2023. At the event,
participants were given an explanation of the production process,
background, andhe compan® commitment to sustainability. This
educational activity helpgghrticipané understand the importance of
choosing products that do not harm the environment.

Awareness of the importance of protecting the environment was also
expressed Iparticipants, who said(A\ctually, that awareness came when |
attended the Safia Natural gathering during the product launch, because the
presentation explained that we live side by side with nature. So how can we
protect nature? One way is by not polluting nature with chematedset
difficult to break dow®

Participan explained that she was in the process of reducing her use
of synthetic chemiebhsed skincare products and switching to vegan
products as much as possible. The use of natural ingredients was very
noticeable through the scent of herbs without perfarties lcontext, Safia
Natural was seen as a suitable choice because it offered a range of products
with natural and environmentally friendly ingredi€nisccording to
participant8, interest in environmental issues was also a major factor in
choosing Safia Natural products, because the ingredients used are natural, safe
for human use, and environmentally friendly in the long term. The
combination of social media influence andogical awareness then
encouraged th@articipanto choose Safia Natutal.

In principle, according fmarticipant4, Safia Natural has consistently
applied ecdriendly practices by using safe and environmentally friendly
ingredients. However, in terms of packaging, it is not yet fully in line with
what the owner of Safia Natural said, that they will strive ta+isersity
packaging that is affordable for customers, he said while attending the event.
This is in line with the view pfarticipant8, who said that although the
ingredients are natural, unfortunatiblg packaging is not completely free of
plastic® Participarg understand that after following @safianatural, they have
become more selective in choosing organic and environmentally friendly
products, which require higher costs, but are seen ateanoimyestment
for health and environmental sustainability. dffasge in mindset shows an
increase in ecological awareness influenced by small actions for environmental
preservation.

29 Novita, OnterviewONovember 5, 2025.

30 |rna NurfadhilahQnterviewONovember 5, 2025.
31 Nur Halimah,OnterviewONovember 16, 2025.
32 DeswariOnterviewO

33 Halimah,OnterviewD
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Participant5@ understanding of the concept of environmentally
friendly skincare is that it uses natural and organic raw materials that are
grown without pesticides or synthetic chemicals, as well as renewable raw
materials. Not only is it good for the skin, but @ dises not harm the
environment. According to him, the important components of this
understanding are that the materials are renewable and do not pollute the
environment, and have minimal impact on ndfure.

In addition, engagement with Safia Na@raHucational content
contributes to changes in user consumption patamisipantl admitted
to becoming more critical and selective in choosing products, especially by
paying attention to the composition of ingredients and their potential impact
on the environment. An understanding of sustainability values formed
through interaction ith social media content indirectly broadens congdmers
ecological awareness and changes their per§p€bisvehoice emphasizes
that small things can have a big impact on the envirotiriiéet diverse
responses from the public illustrate that @safianatural has succeeded in
building emotional, ethical, and ecological relationships with its users. This
product is not only understood as a skin care necessity, but also as a form of
individual ontribution to preserving the environment. This confirms that
social media plays an important role in building ecological awareness and
encouraging more responsible consumption practices, especially through the
educational approach and values promoteddfja@tural.

After following @safianatural on Instagnaanticipantl0 became
more selective in choosing products based on environmental considerations.
Through Safia Natural, they gained new insights into the types of materials
that have the potential to pollute the environment, both land and’water
With these choices, they became aware that the choices they make every day
will have an impact on the environment. This is what makes them more
cautious and leads them to purchase products that are considered safe and
sustainable.

Consumer behavior has shifted towards more ethical and
environmentally friendly selire practices, as demonstrated by this positive
response. It is not only the need for more sensitive skin that drives this
awareness, but also the realization that cdlegts used every day have a
longterm impact on the environment. With that, Safia Natural is not just a

34 Al-Islami,OnterviewO

35 7ulfa, Onterviewd

36 Halimah,OnterviewD

37 Sarifa@nterviewDNovember 16, 2025.
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solution for skin health but part of a commitment to living a more -nature
friendly lifestyle.

Overall, the publi® response to the use of environmentally friendly
facial care products such as Safia Natural shows that people are becoming
more aware, selective, and focused on sustainability when purchasing goods.
Consumers now choose based on ethical, religious, vanodneental
responsibility principles in addition to cosmetic benefits. Through social
media, consumers learn more about how the products they use every day affect
the environment. This encourages them to choose skin care products that are
safe and do ndtarm nature. This shows that environmentally friendly
products have great power to change the way we consume goods in a more
moral and sustainable way.

Relationship Between Consumer Environmental Awareness and Theology
Consumer testimonials show that skin care is not merely a matter of

personal grooming, but stems from a theological understanding of the body

as a gift from God. When consumers sayitiiatbody is a gift from Gaa,

it shows that skin care is a form of spiritual responsibility. Therefore, the

decision to purchase certain items is influenced by religious beliefs and the

motivation to live a healthier and more environmentally conscious lifestyle.

From a theological perspective, these testimonials show how religious
teachings can increase consumer awareness about the environment. By linking
seltcare and moral responsibility, consumers are encouraged to choose
products that are more environmentigndly, contain fewer harmful
ingredients, and are more environmentally conscious. In relation to this
environmental awareness, theology can serve as an ethical foundation that
directs consumptive behavior towards a more responsible and sustainable
diredion. This is because caring for the body a$d Goeation means
preserving nature as part of His creation.

Meanwhile, other testimonials show that choosing natural and vegan
skincare products is understood as a form of gratitude to God. Consumers
feel that they are contributing to the preservation of His creation when they
use products that do not harm natume @o not contain animal ingredients.

This attitude shows that ecological awareness is not shaped solely by rational
factors such as ingredient safety, but by the belief that humans have a moral
responsibility to protect the environment as a form of warsthigratitude

for the gifts of nature.

This shows that religious values influence how consumers choose
environmentally friendly products. They @qrst see the practical benefits
of using skincare products, but understand it as part of their spiritual
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responsibility, which is to care for their bodies and nature as a form of
devotion to God. Thiinding indicates that theological teachings can be a
strong foundation for the growth of an environmentally conscious lifestyle,
even in everyday actions such as choosing sustainable skincare products.

There is a close relationship between spiritual values -aade self
practices, as demonstrated by the behavior of consumers of environmentally
friendly skincare products. As beings responsible for maintaining the balance
of nature, this reflects an effortestore a harmoniorgationship between
humans, God, and nature. When humans care for themselves in ways that do
not harm the environment, they are fulfilling their role as stewards of the
earth, namely maintaining the balance of nature and showing respect for
God® other creations.

Using environmentally friendly products is considered part of caring
for theQrust of the bodYwhile not adding to the burden of environmental
damage, which is also a manifestation @@t Througrenvironmentally
friendly consumption choices, it can be considered a theological manifestation
rooted in spiritual awareness. Consumers learn that caring for nature has
spiritual and moral value, showing that using environmentally friendly skin
care prodets is not only a health or aesthetic choice, but also a moral and
spiritual motivation.

Safia Natur@® Campaign on Ederiendly Skincare From Vandana
Shiv® Perspective

The ecdriendly skincare campaign run by @safianatural can be viewed
through the lens of Vandana SBieeofeminismwhich places local wisdom
as the foundation of won@mcological knowledge. Within this framework,
womer® daily experiences in caring for life form a material and cultural
closeness to nature. Educational narratives abouthatmanrelationships,
planting practices, and the use of natural ingredients demonstrate efforts to
revive local knowledgaipportthe economic sustainability of farmansi
reducecarbon footprints.

Shiva emphasizes the connection between women and nature as a result
of life experiences in a production system oriented towards maintenance, not
exploitation. The relevance of this idea is evident in the cosmetics industry,
where women alm®th the main use@nd those mostffected by ecological
waste. The @safianatural campaign positions women not only as consumers
but alsocas ecological subjestth an ethical responsibilftyr environmental
sustainability.

Shiv@® criticism of the Omonoculture of thought® of modern
capitalisfl which discards traditional knowledge and encourages mass
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productiom is reflected in the conventional skincare induwghigh relies

on synthetic ingredients. In contrast, @safianatural promotes natural
ingredients, minimalist packaging, and environmental awareness, presenting
an alternative production model that rejects the logic of exploiting nature.

The use of natural ingredients rooted in traditional Indonesian skincare
practices affirms that beauty does not have to depend on synthetic
compounds. This approach is in line with $hisriticism of the modern
cosmetics industry, which ignores traditional techniques and contributes to
ecological damage. Thus, local wisdom is positioned as a source of relevant
and adaptive ecological solutions.

From an ecofeminist perspective, this campaign also reflects resistance
to industrial capitalism through the promotion of vegan, biodegradable, and
exploitatioAfree ingredients. The consumption model offered is more in line
with the principles of sustabildy and wome® ecological experiences,
thereby rebuilding the emotional and ecological relationship between the
human body and nature.

Narratives such as OKasihSayangAlam®O fof Nature) and
educational activities demonstrate effoftsterecological awarensssted
in affection and spirituality. Consumption is no longer understood as a purely
economic activity, but as an ethical practice that respects the earth as a source
of life. Here, local knowledge is revitalized as the foundation-tfriong
sustainability etrsc

The protection of biodiversity is another important dimension in
Shiv&® framework. The use of pkaased ingredieniadherence teegan
principles, andrejection of microplastics, SLS, SLES, and parabens
demonstrate a concern for the preservation of soil, water, and marine
ecosystems. Education about the impact of synthetic ingredients broadens
consumer awareness of the relationship between cosmétictogicdl
sustainability.

Shiv&® idea of women as guardians of traditional agricultural systems
that maintain soil fertility and plant divefSitgsonates with @safiana@ral
emphasis on natural, biodegradable ingredients that do not harm the
ecosystem. Setire practices are represented as part of an ecological cycle that
is in harmony with the rhythms of nature.

The treeplantingmovement and the #TanamSatuPohon campaign
reflect thecological restoratiprincipleat the core of Shi@acofeminisi®

38 Vandana Shiv&taying Alive: Women, Ecology, and Survival {iKatidiar Women New
Delhi, 1988), 84:92, https://www.ppesydney.net/content/uploads/2020/05/3iaxeng
WomenEcologyand Survivain-IndiaBookReview.pdf.

% 1bid., 84:103.
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These simple actions challenge the exploitative logic of the cosmetics industry
and replace it with ecological awareness based on care, interconnectedness
and responsibility for the regeneration of nature.

Ultimately, the @safianatural campaign shows that ecological and
social change can begin with consistent local actions, especially through the
empowerment of women as ecological agents. Consumption choices,
environmental education, and participation inseomtion form an
ecological solidarity that collectively has the potential to challenge destructive
production structures and drive transformation towards sustainability.

Seyyed Hossein N&sEcotheological Analysis: Resacralization of Nature
through Ethical Consumption

Within the framework of Seyyed Hossein ®asiinking, the
contemporary ecological crisis is understood not merely as a failure of resource
managementbut as a consequence of a spiritual crisis and the
OdesacralizationO of nature by modern humans. The dominance of the
scientifiesecular worldview has reduced nature from a sacred entity (sacred
reality) to a mere material object worthy of exploitatiois. dntological
separation between God and nature has given rise to OPrometheanO human:
who rebel against the heavens and plunder the earth, a condition that
demands the restoration of metaphysical conscidtisness

In this context, Safia Natugaknvironmentally friendly campaign is
not merely interpreted as a green marketing strategy, but rather a theological
effort to resacralize nature. By rejecting the exploitation of harmful chemicals
and returning to natural ingredients, this brand repusitatureasits
authenticsource of blessings, not merely a commodity. This is in line with
the finding that contemporary Muslim environmental activism often frames
the protection of nature as a form of resistance to destructive mdernity

The core of Na& ecotheology lies in the concept of nature as a
theophanytejalll) or reflection of Gdd attributes that must be read as
Ocosmic verses.O Safia Natumatrative internalizes this concept by
encouraging a shift in consumer consciousness from anthropocentrism to
ecological theocentrism. The practice of choosing skin care products is
transformed from a beauty routine into a contemplativéafakku), in

|

4% Tarik M. Quadir,Traditional Islamic Environmentalism: The Vision of Seyyed Hossein Nasr
(Lanham (Md.): University Press of America, 2013).

41YuShan Chen et alThe Influence of Green Brand Affect on Green Purchase Intentions:
The Mediation Effects of Green Brand Associations and Green Brand@ititerdational

Journal of Environmental Research and Public IHeaith 11 (January 2020): 4089,
https://doi.org/10.3390/ijerph17114089.
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whichinteraction with nature guided byan ethic of awe and preservation,
not exploitatiort?

Furthermore, the perception of the body as830ttustO is closely
correlated with the concept of humans as a microcosm that is substantially
connected to the macrocosm (the universe). Caring for the body with
environmentally friendly products is a manifestation of gratitude and a form
of worship, whh affirms that environmental accountability is inseparable
from spiritual accountability Safia Natural activates the Opontifical
consciousnessO of humans as a bridge between heaven and earth, whicl
demands the preservatiomature'dalancenf!z"n).

In Nas® cosmology, the status of humankhaltah f! al-ard is
reinterpreted not as a license for domination, but as a masiatedstip
to maintain the balance of creation. Safia N&uwfabice to avoid harmful
synthetic materials is a theological rejection of destructive OPromethean
scienceO and a return to Osacred scienceO that respects biological rhythms. Th
environmental ethic demands a shift from exploitation to participatory
stevardship*

This campaign also builds a holistic awareness that transcends
Cartesian dualism, in which environmental damage is seen as an
externalization of human spiritual dryness. Safia MNatedhicational
strategy functions as an ecological pedagogy that teaches that caring for the
microcosm (the body) must not harm the macrocosm (the earth). This
awareness of environmental consequenegped in religious valubas
hada significant impact dvuslimsiecision to purchase green prodficts

Finally, consumer participation in ecological programs such as tree
planting goes beyond the conventional function of CiRaiizeghe role
of khilafah reconnectintpumans with the earth physically and spiritually.

This activism is interpretedghsyr mahdah worship and a moral obligation
to prevent damagés(d), transforming consumers from passive observers

42 Al Mamun et al.(Ohe Nexus of Environmental Values, Beliefs, Norms and Green
Consumption Intentio®

43 Haryono, Zulianto, and Purwant@nvestigating the Influence of Green Marketing
Strategies on REnvironmental Consumer Purchasing Behavior in Ind@nesia.

44 Willis Jenkins@\fter Lynn White: Religious Ethics and Environmental ProBighes,
Journal of Religious EtBi0. 2 (2009): 2&809.

45 Norazah Mohd Sukifreen Product Purchase Intention: Impact of Green Brands, Attitude,
and Knowledg®, British Food Journdl18, no. 12 (December 2016): 2B9E0,
https://doi.org/10.1108/BFJ6-20160295.
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into active guardians who uphold the sacred covenant to maintain cosmic
harmony/®

Concluding Remarks

This study confirms that social media can serve as a strategic tool in
building ecological awareness through more reflective consumption practices,
as demonstrated by the @Safianatural campaign. By integrating education
about natural ingredients, produgfiesy, and environmental impact into a
consistent digital narratigad reinforcing it through participatory activities
such as workshops and tree planting, Safia Natural goes beyond its
commercial function. This practice shows that branding can be transformed
into a pedagogical medium that shapes confettécal preferences,
encouraging a shift from trebdsed consumption to ecologically responsible
consumption. Thus, social media is no longer merely a promotionalispace
an effective arena for producing meaning that instills sustainability values in
everyday life.

Within a theoretical framework, these findings reveal a coherence
between Safia NatuBatampaign practices and the ecofeminist perspectives
of Vandana Shiva and the ecotheology of Seyyed Hossein Nasr. The natural
and sustainable approach represents a symbolic and practical effort to restore
the ethical relationship between the body, woieah, nature, while
challenging the exploitative logic of the mainstream beauty industry. At the
same time, the emergence of awareness among some consumers who interpre
seltcare and nature conservation as a form of spiritual responsibility shows
that ecolgical ethics does not stand solely on environmental rationality, but
also intersects with theological horizons. Therefore, this study affirms that
integratingecology, gender, and spirituality in the digital space has the
potential tolay the foundationfor a new, more holistic, reflective, and
sustainable consumer ethic.

Bibliography

Al Mamun, Abdullah, Marvello Yang, Naeem Hayat, Jingzu Gao, and Qing
Yang(]’he Nexus of Environmental Values, Beliefs, Norms and Green
Consumption Intentio® Humanities and  Social  Sciences
Communications 12, no. 1 (May  @25): 634.
https://doi.org/10.1057/s4159%25-049796.

46 Jens Koehrsefuslims and CIiméte Change: How Islam, Muslim Organizations, and
Religious Leaders Influence Climate Change Perceptions and Mitigation QUlRIES,
Climate Chand&, no. 3 (May 2021): e702, https://doi.org/10.1002/wcc.702.

Volume 1, Issue 1 2026 93



Farodisatul Insaniyamdlda Rochmawati

Bakti, Iriana. Peran Media Sosial Dalam Meningkatkan Kepedulian
Terhadap Isu Lingkung&indonesian Research Journal on Education
4, no. 4 (2024): 31ER05.

Bonifacio, Ralph Allen, Alyssa Faye Baui, Maria Yza Thalia Uy, Agnes Jocelyn
Bandojo, and Antonio Etra@eneration Zs Purchasing Intention of
CrueltyFree Cosmetic Products: The Moderating Role of
Environmental and Animal Welfare Conc@imgernational Business
Education Journal 17, no. 1 (2024): 1 EB2.

Chen, YuShan, TaWei Chang, Hungin Li, and YingRong ChenO'he
Influence of Green Brand Affect on Green Purchase Intentions: The
Mediation Effects of Green Brand Associations and Green Brand
Attitude Olnternational Journal of Environmental Research and Public
Health 17, no. 11 (January 2020): 4089.
https://doi.org/10.3390/ijerph17114089.

Eny, Widhia Agustin, Hafizah Tumangger Mia, Martsanda Pertiwi Axcel,
Alicea Hanindita Ivana, Corneliah Mica, Maulina Aida, Amelia Putri
Lucky, and Widaningsih Wahy@Btudy Pustaka Pemilihan Skincare
Berdasarkan Komposisi Sesuai Dengan Permasalahan Kulid Wajah.
AN-NAJAT !"#$%&'$(& : Sekolah Tinggi IImu Kesehatan lbnu Sina
Ajibarang 2, no. 4 (2024): 283®5.

Fuadah, Umi Nur, Setya Yuwana Sudikan, and Tengsoe TjdRelasi
dan Eksploitasi Tindakan Para Tokoh Terhadap ddéem Novel
Novel Karya Afifah Afra: Kajian Ekofeminisme VandanaCBival.
Education and Development 9, no. 1 (2021): 4110.

Gonealves, Sara, and Isabel Gai@atural Ingredients in Skincare: A
Scoping Review of Efficacy and Ber@%itsmed. Biopharm. Res 20
(2024): 14860.

Haryono, Andi Tri, Mukhamad Zulianto, and Adi Joko Purwanto.
Onvestigating the Influence of Green Marketing Strategies-on Pro
Environmental Consumer Purchasing Behavior in IndQisiaer
Sustainability 6, no. 1 (December  2025): 1418.
https://doi.org/10.1007/s4362125-022489.

Hasdiansa, llma Wulansari, Sitti Hasbiah, and Nurul Fadilah Aswar.
Pengaruh Media Sosial Terhadap Perilaku Pembelian Ramah
Lingkungan Generasi Milenial Dan GeneraSi#nal Bisnis Dan
Kewirausahaan 12, no. 1 (2023): 4%0.

Hidayatullah, Taufik Fajar, and Yudi Sutaf®eran Media Sosial, Ulasan
Daring, Dan Kepedulian Lingkungan Pada Perilaku Pembelian Green
ProductOAt-Tadbir: Jurnal limiah Manajemen 7, no. 1 (2023): 23
40.

94 Journal of Indonesian Digital Islamic Studies !



Green Screencare as a Spiritual Resisti
The Convergence of Ecofeminism and Ecotheology in Safira NaturalOs Digital N

Onstagram profil @safianatural | Kasih Sayang @¥foto dan video
InstagranO Accessed November 9, 2025.
https://www.instagram.com/safianatural/.

Jenkins, WillisQ\fter Lynn White: Religious Ethics and Environmental
ProblemgThe Journal of Religious Ethics 37, no. 2 (2009): 2&B09.

Karlina, Gina, and Retno Setyorifiengaruh Green Marketing Terhadap
Keputusan Pembelian Dengan Brand Image Sebagai Madiator.
Management and Accounting Expose 1, no. 2 (2018): S&55.

Koehrsen, JengMuslims and Climate Change: How Islam, Muslim
Organizations, and Religious Leaders Influence Climate Change
Perceptions and Mitigation Activit@&/IREs Climate Change 12, no.

3 (May 2021): e702. https://doi.org/10.1002/wcc.702.

Lee, Sie Huey, Pui Shan Chow, and Chetan Kantilal Y&@Deieloping
EcoFriendly Skin Care Formulations with Microemulsions of
Essential OibCosmetics 9, no. 2 (2022): 30.

Millah, Ahmad Sihabul, Suharko Suharko, and Hakimul Ikhwan.
Ontegration ofEcofeminismand Islamic Values: A Case Study of
Pesantren Atfihaariq Garut, West JaBSENSIA: Jurnal llmu-1Imu
Ushuluddin 21, no. 2 (2020): 1%b4.

Mohd Suki, Norazat@Green Product Purchase Intention: Impact of Green
Brands, Attitude, and Knowlec['gBritish Food Journal 118, no. 12
(December 2016): 288310. https://doi.org/10.1108/Bf&-2016
0295.

Nadiya, Acacia Fortuna, and Asmai |sBshalisis Niat Beli Dan Perilaku
Konsumen Terhadap Produk Perawatan Kulit Ramah Lingkbngan.
Selekta Manajemen: Jurnal Mahasiswa Bisnis & Manajemen 1, no. 3
(2022): 186R04.

Nasr, Seyyed Hosséditan and Nature: The Spiritual Crisis of Modern Man.

1968. https://philpapers.org/rec/NASMAN.

Putri, Sekartaji AnisalRepresentasi Isu Lingkungan Dalam Konten
Instagram Greenpeace Indon@aianal Pustaka Komunikasi 8, no. 2
(2025): 37@81.

Quadir, Tarik M.Traditional Islamic Environmentalism: The Vision of Seyyed
Hossein Nasr. Lanham (Md.): University Press of America, 2013.

(Bafia Naturalb Kasih Sayang AlamAccessed September 22, 2025.
https://safianatural.wordpress.com/.

Satiti, Satiti, Fatik Rahayu, and Robert Kristau@gonsekuensi
Environmental Concern Dan Social Influence Pada Skincare Ramah
LingkungarQlurnal limiah Dan Karya Mahasiswa 2, no. 1 (2024): 35
41.

Volume 1, Issue 1 2026 95



Farodisatul Insaniyamdlda Rochmawati

Shiva, Vandan&taying Alive: Women, Ecology, and Survival in India. Vol.
84. Kali for Women New Delhi, 1988.
https://www.ppesydney.net/content/uploads/2020/05/StAliregy
WomenEcologyand Survivain-India-BookReview.pdf.

NNN . Staying Alive: Women, Ecology, and Survival in India. Vol. 84. Kali
for Women New Delhi, 1988.
https://www.ppesydney.net/content/uploads/2020/05/StAliregy
WomenEcologyandSurvivain-India-BookReview.pdf.

Suryanti, Vivi, Haris, and Evi Rinawati Simanjurﬁﬁhstainable Beauty:
The Impact of Norm Activation, Ethical Marketing, and Green Future
Estimations on Purchase Behavior of-Hieodly Cosmetic
Product€OMultidisciplinary Science Journal 8, no. 6 (November 2025):
2026400. https://doi.org/10.31893/multiscience.2026400.

Ulfiani, Siti, and Radea Yuli A. Hamb@ﬂogma Antroposentrisme Pemicu
Krisis Lingkungan Dalam Pandangan Ekoteologi Seyyed Hossein
NasrOGunung Djati Conference Series 19 (2023): 76278.

Yuniarty (OC'he Role of Key Opinion Leaders and-&eareness in Shaping
Green Cosmetic Purcha®@®aperASIA 41, no. 5b (October 2025):
22384. https://doi.org/10.59953/paperasia.v41i5b.637.

Al-Islami, Saniyatinterview. November 4, 2025.

Deswari, Shavira Wahyuaterview. November 5, 2025.

Halimah, Nur.Interview. November 16, 2025.

Maryanti, Robiahinterview. November 4, 2025.

Novita. Interview. November 5, 2025.

Nurfadhilah, Irnalnterview. November 5, 2025.

Rahmawati, Dwilnterview. November 4, 2025.

Sarifalnterview. November 16, 2025.

Tsafigalnterview. November 16, 2025.

Zulfa, Baiglnterview. November 4, 2025.

Author Biography

Farodisatul Insaniyahan undergraduate student inAlyglah andslamic
PhlosophyStudy Program, Faculty of Ushuluddin and Philosophy, UIN
Sunan Ampel SurabayedonesiaEmail:farodisatulinsaniyaa@gmail.com
Ida Rochmawais faculty mambein the Agidah andslamic Phosophy

StudyProgram, Faculty of Ushuluddin and Philosophy, UIN Sunan Ampel
SurabaydndonesiaEmailiidarahma@uinsa.ac.id

96 Journal of Indonesian Digital Islamic Studies !



