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Abstract: This article examines the digital representation of piety in the
Islamic content of the @Hawaariyyun account on social media, exploring
how it embodies the transformation of piety in the digital age. Through
Robert N. Entman’s framing analysis approach and the visual piety
perspective, this study explores how Islamic spiritual values are mediated by
the visual, algorithmic, and consumptive logic of social media. The results
show that @Hawaariyyun frames the spiritual crisis of modern society as a
moral problem caused by ego and hedonistic digital culture, and offers
solutions in the form of reflective preaching that emphasizes sincerity,
simplicity, and self-introspection. The visualization of piety plays a dual
role, expanding the space for participatory preaching while placing
spirituality within the logic of popularity and media consumption. This
article contributes to the development of digital Islam studies by providing a
critical framework for understanding piety as a cultural phenomenon that
negotiates religious values with media aesthetics and algorithmic influences.
These findings enrich the literature on the relationship between religion,
gender, and media, and encourage ethical and authentic digital da’wah
practices.
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Introduction

In the digital age marked by the proliferation of social media,
expressions of piety have undergone a profound transformation, whereby
religious practices are no longer confined to traditional physical spaces but
have moved into the highly contested virtual realm. This phenomenon
reflects the tension between spiritual authenticity and public performativity,
where Muslim individuals utilize digital platforms to display their religious
identity, while facing the risk of commodification of religion by market logic
and algorithms.'

On the one hand, social media facilitates the widespread
dissemination of da’wah, particularly through visual and narrative content
that appeals to the younger generation. On the other hand, this raises
concerns about riya’, or ostentatious behavior that contradicts Islamic ethics,
creating a paradox between pure intentions and technology-mediated
expressions.” This contradiction becomes even more complex in the context
of contemporary Muslim societies, where digital piety is not only a tool for
empowerment but also an arena for negotiating gender, cultural, and
political identities amid the tide of globalization.” Thus, understanding how
piety is represented digitally is crucial to unraveling the dynamics of religion
in the 21st century.

Although literature on digital piety is growing, there is a significant
gap in specific studies on Islamic content in Indonesia, especially that
produced by accounts such as @Hawaariyyun on Instagram. Previous studies
have explored how Muslim women utilize social media to redefine piety, as
seen in the case of Ria Ricis, who combines visual morality with a millennial
identity,* or the youth hijrah movement, which blends political narratives

! Robert Rozehnal, ed., Cyber Muslims: Mapping Islamic Digital Media in the Interner Age
(Bloomsbury Publishing Plc., 2022).

% Fatimah Husein and Martin Slama, “Online Piety and Its Discontent: Revisiting Islamic
Anxieties on Indonesian Social Media,” Indonesia and the Malay World 46, no. 134 (2018):
80-93, https://doi.org/10.1080/13639811.2018.1415056.

® Damian Guzek and Piotr S. Bobkowski, “Piety, Religious Identity, and the Media,” in 7%e
Handbook on Religion and Communication, ed. Yoel Cohen and Paul A. Soukup (wiley,
2023), 241-55, hteps://doi.org/10.1002/9781119671619.ch16.

* Ahmad Barizi et al., “Islam, Visual Morality and Gender Identity in Cyberspace: The
Agency, Controversy and Popular Piety of Ria Ricis,” Journal of Religion, Media and Digital
Culture 13, no. 1 (2024): 20—42, https://doi.org/10.1163/21659214-bjal0113.

VOLUME 1, ISSUE 1, JUNE 2026 3D



Siti Masitho, Ghorbanali Karimzadeh Gharamaleki

with modern aesthetics.” However, analysis of @Hawaariyyun, a da’wah
account that responds to viral issues with religious messages, is still limited
to rhetorical approaches and basic content analysis, without delving into the
contradictions between progressive da’wah messages and implied gender
bias. ¢ This gap is even more striking when compared to international
studies, such as the performance of Turkish women’s modesty on YouTube’
or Kazakh women’s agency on Instagram®, which highlight the tension
between digital emancipation and patriarchal norms, but fail to capture the
local nuances of Indonesia, where digital piety is often caught between
ideological inclusivity and exclusivity.’

This study has high academic relevance in the fields of religious
studies, media, and gender, as it offers an interdisciplinary perspective for
understanding how digital piety shapes collective identity amid social
polarization. Practically, the findings can provide insights for religious
practitioners and policymakers to address the digital media literacy gap
among Indonesian Muslim women, where access to technology is often
limited by sociocultural and patriarchal factors. ' Furthermore, this
relevance is evident in its contribution to the global debate on
multidimensional secularization in the media, where digital piety can

5 Ali Ja'far, “Digital Piety and the Transformation of Political Activism of Youth Hijrah
Movement,” Al-Tabrir: Jurnal Pemikiran Islam 20, no. 2 (November 2020): 329-50,
https://doi.org/10.21154/altahrir.v20i2.2172.

¢ Yuli Andriani, “Pesan Dakwah dalam Menanggapi Isu-Isu Viral (Analisis Konten Pada
Akun Instagram @Hawaariyyun)” (masters, UIN Sunan Kalijaga Yogyakarta, 2023),
hetps://digilib.uin-suka.ac.id/id/eprint/62779/.

7 Seyda Bagdogan, “Hands-On(Ly) Vlogging: How Turkish Muslim Women Perform
‘Modesty’ and ‘Piety’ in Self-Branding on Their YouTube Cooking Channels,” Social Media
and Society 9, no. 2 (2023), https://doi.org/10.1177/20563051231166446.

8 Laura Toktarbekova, Sholpan Zhandossova, and Madina Bektenova, “Kazakh Women’s
Visual Religious Identity and Islamic Agency on Instagram,” Pharos Journal of Theology, no.
106.3 (May 2025), https://doi.org/10.46222/pharosjot.106.3041.

? Achmad Rifai, “The Discourse of Women’s Piety and Gender Bias Construction on
Muslimah Websites in Indonesia,” Al-Balagh : Jurnal Dakwah Dan Komunikasi 6, no. 2
(December 2021): 30328, https://doi.org/10.22515/al-balagh.v6i2.3402.

' Fiona Suwana and Lily, “Empowering Indonesian Women through Building Digital Media
Literacy,”  Kasetsart  Journal of Social ~ Sciences 38, no. 3 (2017): 212-17,
https://doi.org/10.1016/j.kjss.2016.10.004; Paulami Roy et al,, “Women and Digital
Networking: Digital Skill Gap and Its Challenges,” paper presented at Proceedings of 2nd
International Conference on Advancements in Smart, Secure and Intelligent Computing,
ASSIC 2024, Proc. Int. Conf- Adv. Smart, Secur. Intell. Compur., ASSIC, Institute of Electrical
and Electronics Engineers Inc., 2024, https://doi.org/10.1109/ASSIC60049.2024.10507999.
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reinforce orthodoxy while opening up progressive spaces.'" Thus, this
research not only enriches the literature on digital Islam, but also supports
women’s empowerment efforts through gender-sensitive approaches, as seen
in the Salafi piety movement that challenges stereotypes about their limited
roles."?

The main problem statement in this study focuses on the tension in
the narrative of digital piety in @Hawaariyyun content: what forms of digital
piety representation appear in the Islamic content of the @Hawaariyyun
account, and what are the implications of digital piety practices for the
reinterpretation of Islamic spirituality in the era of social media? This issue
arises from the contradiction between the ideal of universal piety and local
adaptations, which often lead to the domestication of women, as illustrated
in the interpretation of Qur’anic verses on TikTok."” The purpose of this
study is to analyze and understand the construction of the narrative of
digital piety presented in the Islamic content of @Hawaariyyun on social
media through Robert Etnman’s framing analysis approach.

The significance of this study lies in its contribution to expanding our
understanding of the construction of digital piety in the era of social media,
particularly in the context of contemporary Islamic preaching in Indonesia.
This research attempts to fill the gap in studies on how practices of piety and
religious authority are represented, negotiated, and normalized through the
logic of digital media. By using the @Hawaariyyun account as a case study,
this research provides a critical examination of how young da’wah figures
convey Islamic values through participatory visual and narrative
communication strategies.

This article is organized into several main sections: first, a literature
review on digital piety; second, the methodology of framing analysis and the
visual piety approach; third, a presentation of the results of the analysis of
the construction of piety in Hawaariyyun’s preaching content; fourth, a
reflective discussion of the dynamics of representation and contradictions in
digital piety; and finally, a conclusion summarizing the theoretical and
practical implications of this research.

" Guzek and Bobkowski, “Piety, Religious Identity, and the Media.”

"2 Dwi Nugroho, Angga Febrian, and Dharma Setyawan, “Agency in Piety: Young Salafi
Women in Digital Business,” Penamas 37, no. 1 (December 2024): 46-59,
https://doi.org/10.31330/penamas.v37il.749.

13 Putri Ghoida’ Habibillah and Miski Miski, “‘Stay at Home, Obey Sunnah’: Construction
of Women’s Piety through QS. al-Ahzab Verse 33 in Tiktok Social Media Post,” RELIGIA:
Jurnal Ilmu-Ilmu Keislaman 25, no. 2 (November 2022): 212-31.
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This article uses Robert Entman’s framing analysis to discuss how
Hawaariyyun figures portray piety on social media. Entman explains four
main elements, namely (1) problem definition, which discusses how an
event or issue is defined as a problem, (2) diagnose causes, which discusses
who or what is considered to be the cause of the problem, (3) make moral
judgment, which discusses how moral values are used to assess the event,
and (4) treatment recommendation, which is the solution or recommended
action offered to overcome the problem raised.

Thus, Entman’s framing analysis method allows researchers to not
only map the content of messages, but also to reveal the ideology, values,
and communication strategies hidden behind media discourse construction.
This is particularly relevant for use in various studies of communication,
media, culture, and religion, especially those that highlight how social
meaning is produced, negotiated, and disseminated in the modern public

sphere.

Profile of the @Hawaariyyun Account and Digital Piety

The owner of the @Hawaariyyun account, whose real name is Alfa
Abdurrahman, is a young preacher and religious influencer who is active on
social media. Born in 1996, he resides in Bintaro, South Tangerang, and is
widely recognized for his preaching activities that seamlessly integrate
Islamic values with digital communication strategies. He is married to Dena
Haura, an Instagram celebrity and clothing line entrepreneur who is also
active in preaching on social media. The couple married on February 29,
2020, and had a son named Fatahillah Sehzade on February 23, 2021. Their
harmonious and religious family life is often featured in the content he
shares, becoming part of the narrative of piety he builds in the digital space.

38  JOURNAL OF DIGITAL RELIGION AND CONTEMPORARY SOCIETY



Performing Piety in the Digital Sphere:
Framing and Visual Mediation in Hawaariyyun’s Islamic Content

hawaariyyun @ -

Hawaariyyun

460 posts  1.1M followers 1,188 following

Learning, serving, and building small things &
CP:(0856-7310-119)

Trainer di 3

Berkarya di

@id. shp.ee/mekw7hb and 1 more

@ hawaariyyun

‘ Followed by sarifatul_insani

“ Masmos o

@ S B

—
Iznik Galata Edime Madinah Raudoh (‘_\9 Messages mb‘

Figure 1. Instagram Profile Picture @Hawaariyyun]4

The pen name Hawaariyyun that he uses has a deep spiritual
meaning. Inspired by the popular author Tere Liye, who also uses a
pseudonym in his works, Alfa Abdurrahman chose Hawaariyyun, which
means helpers of Allah, as his digital identity. The choice of this name is not
merely an attempt to build personal branding but also a representation of
religious aspirations to be part of those who help Allah’s religion through
preaching and creative works on social media. Thus, the name Hawaariyyun
is not only a symbol of personal identity but also an expression of spiritual
commitment to Islamic preaching in the digital age, which demands new,
creative, and relevant approaches.

As an active preacher in the digital space, Hawaariyyun utilizes social
media, particularly Instagram, as the primary medium for conveying Islamic
messages. The @Hawaariyyun account became active on February 7, 2019,
and has since been the primary medium for disseminating religious values in
a visual, concise, and reflective format. Its first content was titled “Children
Are a Reflection of Their Parents”, which was packaged in the form of a
short motivational video with a moral message about family responsibility
and character building in children. Over time, the content uploaded has
become more diverse and adaptive to current issues, covering main themes
such as tauhid, agidah, akhlak, and contemporary socio-religious issues.

14 “Hawaariyyun (@hawaariyyun) ¢ Instagram Photos and Videos,” accessed November 3,
2025, https://www.instagram.com/hawaariyyun/.
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Hawaariyyun presents its message through short videos lasting 2-3
minutes, photos with reflective narratives, and posts enriched with musical
elements and visualizations that are in harmony with the message being
conveyed. The chosen form of communication shows adaptation to the
characteristics of social media, which demands that messages be conveyed in
a concise, aesthetic, and easily digestible manner. As of September 2025, this
account has more than 1.1 million followers and around 443 posts, with a
frequency of 1-5 posts per week. This consistency shows professionalism and
a high level of commitment to managing digital preaching as a continuous
activity, not just a spontaneous expression.

In its content, Hawaariyyun most often discusses the themes of faith,
sharia, and morals, which are the main foundations of Islamic teachings. In
terms of faith, he emphasizes the importance of strengthening one’s belief in
Allah, surrendering to destiny (gada and qadar), and avoiding shirk and riya.
In terms of sharia, he discusses various issues related to worship, Islamic law,
and manners in social life. Meanwhile, in the context of morals,
Hawaariyyun highlights the importance of ethics, morality, and the
formation of good Muslim character in everyday life. He also raises issues
such as self-improvement, self-control, and spiritual introspection, which are
packaged in a light but meaningful style of communication.

The Hawaariyyun style of preaching differs from the conventional
approach of traditional preachers. It does not rely on long rhetoric or formal
lectures that assert religious authority, but chooses to convey messages
through gentle and contemplative reflective narratives. Each post contains a
moral invitation to reflect, be grateful, improve oneself, and strengthen one’s
spiritual relationship with God without sounding patronizing or
judgmental. This strategy demonstrates a deep understanding of the
psychology of the digital audience, especially the younger generation, who
tend to respond more to religious messages that are emotional, simple, and
relevant to their daily experiences.

Additionally, visual quality is a crucial element in the appeal of
Hawaariyyun’s preaching. Every video and photo published is processed
using sophisticated aesthetic techniques, from soft lighting and warm color
palettes to background music that supports the emotional atmosphere of the
message being conveyed. These visual elements not only reinforce aesthetic
value but also play a role in building a more immersive spiritual experience
for the audience. In the context of David Morgan’s (1998) theory of Visual
Piety, the act of viewing, consuming, and sharing this kind of visual
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religious content can be considered a new form of religious practice, in
which the experience of faith is mediated through images and pictures.

Thus, the @Hawaariyyun account can be understood as a form of
digital piety that represents the transformation of Islamic preaching in the
era of mediatization. Through a combination of religious messages, aesthetic
visuals, and reflective communication styles, Hawaariyyun presents a
friendly, emotional, and contextual face of Islam in response to the
challenges of modern life. Piety is no longer understood solely as a private
spiritual expression, but also as a form of social and cultural communication
carried out publicly through digital media. With this approach,
Hawaariyyun has succeeded in making social media not just an arena for
entertainment but also a new spiritual space where Islamic values are
articulated, contested, and revived in the context of contemporary digital
society.

Figure 2 Image Post on September 21, 20257

In one of the posts uploaded by the @Hawaariyyun account, there is a
reflective narrative accompanied by a caption that reads, “Some prayers are
not meant to come back to you. They are meant to fly into the lives of
others and ease your afterlife. Let us send these prayers to our brothers and

15 “Hawaariyyun (@hawaariyyun) ¢ Instagram Photos and Videos,” September 21, 2025,
https://www.instagram.com/hawaariyyun/.
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sisters.” The message contains a profound meaning about spiritual sincerity
and social solidarity in the context of digital religiosity. Through this
narrative, /Hawaariyyun emphasizes that prayer is not only an individual
ritual activity aimed at obtaining a response from God, but also a form of
expression of love, empathy, and concern for fellow human beings. The
practice of praying for others selflessly demonstrates a level of spirituality
that transcends individualistic orientation, depicting a value of piety based
on the sincerity of heart and social connectedness. In this context, prayer is
positioned as a transcendental medium that strengthens the social and
spiritual bonds of Muslims in the digital age.

Additionally, the content displays digital piety through moral
exhortations and positive preaching, as evident in the post dated September
24, 2025. In this post, Hawaariyyun employs gentle and communicative
language to invite the audience to reflect on the meaning of life and enhance
their relationships with Allah and others. The message is not patronizing,
but rather comes across as empathetic advice that inspires followers to
become better people.

Figure 2. Image Post on September 24, 20257¢

16 <«

Hawaariyyun (@hawaariyyun) * Instagram Photos and Videos,” September 24, 2025,
https://www.instagram.com/hawaariyyun/.
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The post shows how Hawaariyyun presents preaching that is oriented
towards moral reminders and self-reflection. In the post, he invites the
audience to understand that moral judgments are not always black and
white, but must be read in the context of intentions and human values. He
gives the example of the phenomenon of women wearing makeup, which is
often considered deceitful or excessive. Hawaariyyun then corrects this
perception by explaining that the use of makeup can be interpreted as an
effort to maintain neatness and a good appearance, rather than a form of
arrogance or deception. He relates his view to the example of the Prophet
Muhammad, who was known not only for his perfect character, but also for
his attention to neatness and personal hygiene.

Through this explanation, Hawaariyyun emphasizes that piety does
not lie solely in physical aspects, but rather in the quality of character and
good intentions behind one’s actions. This narrative illustrates how
Hawaariyyun navigate Islamic values to remain relevant in modern social
realities without compromising their spiritual substance. Then, there are also
posts that showcase an Islamic lifestyle that balances worldly and spiritual
matters. In these posts, Hawaariyyun emphasizes the importance of living
proportionally, that being a Muslim does not mean having to leave the
world behind, but rather being able to use it as a means to attain Allah’s
pleasure.

Figure 3. Instagram Post Image on September 20, 2025%7

17 “Hawaariyyun (@hawaariyyun) ¢ Instagram Photos and Videos,” September 19, 2025,
https://www.instagram.com/hawaariyyun/.

VOLUME 1, ISSUE 1, JUNE 2026 43



Siti Masitho, Ghorbanali Karimzadeh Gharamaleki

Another post published on September 20, 2025, reflects on an
Islamic lifestyle that balances worldly and spiritual matters. In this content,
Hawaariyyun encourages his followers to organize their lives so that they do
not become too immersed in worldly matters and forget the ultimate
purpose of life. He emphasizes the importance of gratitude for all the
blessings that Allah has given, by placing the world as a means, not an end
goal. This message is emphasized through his statement that every deed, no
matter how small, will never be in vain because it will be provisioned in the
hereafter. According to him, if in the hereafter humans are busy thinking
about their own salvation, then this world is the best time to think about
others and do good to others. Social goodness is positioned as a form of
genuine piety, where religiosity extends beyond ritual worship to encompass
concern for others and meaningful contributions to social life.

Framing Analysis of the Digital Piety Narrative in Hawaariyyun Islamic
Content on Social Media

The phenomenon of preaching in the digital space has given rise to
new forms of religious expression, known as digital piety. This concept
refers to religious practices and identities that are represented, constructed,
and consumed through social media platforms. In the Indonesian context,
Hawaariyyun has emerged as a significant da’wah influencer, successfully
reaching millions of young audiences through contemporary and relevant
Islamic content. The content produced by Hawaariyyun through short video
formats, reels, or persuasive texts is not merely a transfer of religious
knowledge, but rather a process of framing narratives about how ideal piety
should be understood and practiced by millennials and Gen Z.

Within the framework of digital piety, Hawaariyyun presents piety in
various dimensions, ranging from moral exhortations and spiritual
reflections to an Islamic lifestyle that balances the worldly and the hereafter.
Each post is constructed with soothing narratives and simple visuals,
creating a reflective atmosphere that invites the audience to contemplate
without feeling lectured. This framing shows that piety in the digital space is
a matter of religious content and a strategy for delivering messages that
emphasize the values of compassion, empathy, and social benefit. Thus, the
framing analysis of Hawaariyyun’s content reveals how the practice of piety
can be creatively transformed in new media, from conventional preaching to
a spiritual narrative that is touching, inclusive, and in line with the character

of the digital age.
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Through framing analysis, it is evident that Hawaariyyun not only
conveys religious messages informatively but also builds meaning and
emotion in each post. The narratives tend to invite the audience to reflect,
rather than simply accept moral commands. This signifies a shift in the form
of preaching from dogmatic to dialogical, opening up space for readers to
participate in the spiritual process. In the context of digital piety, this kind
of framing emphasizes that piety is no longer tied to physical worship spaces,
but can grow through digital interactions that are rich in values of goodness.
Thus, Hawaariyyun’s content serves as a representation of modern preaching
that positions social media not only as a tool for spreading messages but also
as a spiritual space where Islamic values are brought to life, shared, and felt
together.

The first piece of content, posted on September 21, 2025, highlights
the importance of the social dimension in personal worship. Through her
post, Hawaariyyun invites her followers to understand that prayer is not only
a form of personal supplication but also a means of spreading kindness to
others. This framing suggests that digital piety can be achieved in simple
ways, such as developing the habit of praying for others. This message serves
as a form of spiritual education, shifting the focus from individualism to
social awareness in the virtual world.

The second piece of content, posted on September 24, 2025,
addresses the moral issue of judging someone based on their outward
appearance. Hawaariyyun emphasizes that intentions and character are more
important than mere physical appearance. In the context of digital piety, this
message illustrates how social media can serve as a platform for reflection
that challenges the culture of judgment and body shaming. Using gentle and
humanistic language, this content fosters awareness that Islam not only
governs worship but also etiquette in interacting and thinking positively
toward others.

The latest content, posted on September 20, 2025, focuses on the
Islamic lifestyle, encouraging the audience to prioritize the hereafter over the
world. Hawaariyyun reflects on the importance of being grateful, doing
good, and spreading benefits to others. In the context of digital piety, this
message teaches a balance between worldly activities and spiritual values. It
emphasizes that being a productive Muslim does not mean leaving the world
behind, but rather making it a field of good deeds that are valuable in the
eyes of Allah. This framing is very relevant to the challenges faced by the
younger generation who live in a consumptive and competitive culture.
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1. Define Problem

Define Problem is how an event or issue is perceived by the public in
relation to how the event is defined as a particular problem. This process
involves the construction of meaning carried out by individuals and groups
as they interpret facts, assess the relevance of issues, and determine which
aspects are considered important.'®

In the first content, Define Problem is the practical tendency of
egocentric worship, namely that prayer is often perceived solely as a means
to fulfill personal needs or desires. In the digital context, the public often
presents prayer as a form of request that returns to the perpetrator, thus
marginalizing the social-altruistic dimension of prayer. This frame highlights
the loss of collective meaning and spiritual empathy as issues that require
attention.

In the second content, Define Problems, Hawaariyyun highlights the
issue of society’s view of appearance, especially towards women who wear
makeup. Many people still think that women who wear makeup are trying
to deceive or attract the attention of others. In fact, this is not always the
case. The primary issue is the tendency to judge someone too quickly based
solely on their appearance, without considering their intentions and
character.

In the third content, “Define Problems,” the issue is that modern
society is too focused on worldly matters, such as work, wealth, and success,
to the point of forgetting to prepare for the afterlife. The primary issue is
that many individuals lose their balance between seeking sustenance and
striving to improve their deeds. In fact, Islam teaches that the two should be
balanced.

2. Diagnose Causes

Diagnosing causes is a stage of analysis that aims to identify and
frame the parties considered to be the main actors in an event. At this stage,
analysts not only determine who played a role or was responsible, but also
examine the factors that contributed to the event’s occurrence.”

In the first piece of content, this problem arises because many people

now understand prayer as something personal and individual. Social media

'8 Siti Aisyah, “Analisis Framing Robert N. Entman dalam Pemberitaan Konflik Palestina-
Israel pada Media Online Kompas.Com Edisi 7-9 Oktober 2023,” Jurnal Al-Hikmah: Jurnal
Dakwakh 18, no. 1 (August 2024): 6976, https://doi.org/10.24260/jhjd.v18i1.3063.

19 Aisyah, “Analisis Framing Robert N. Entman dalam Pemberitaan Konflik Palestina-Israel
pada Media Online Kompas.Com Edisi 7-9 Oktober 2023.”
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reinforces this habit because people more often see and create content that
highlights personal achievements or successes. As a result, prayer is often
viewed as merely a means to ask for something for oneself, rather than as a
form of caring for others. Additionally, many people still do not realize that
praying for others is also a noble act that is greatly appreciated by Allah. The
lack of experience in praying for one another selflessly has diminished the
spirit of togetherness in prayer.

In the second piece of content, this problem arises because for a long
time, people have been taught to view physical appearance as a measure of a
person’s goodness. A lack of understanding that maintaining one’s
appearance can also be a form of respect for oneself and others has allowed
this view to persist. Social media has exacerbated this problem because
people can immediately comment or judge based solely on a photo without
knowing the intention behind it. As a result, many people are easily misled
and make superficial judgments.

In the third content, this problem arises because today’s lifestyle is
significantly influenced by consumerist culture and the notion that
happiness is measured by wealth and achievements. Social media also often
displays glamorous and instant lives, which makes people increasingly
focused on the world. As a result, spiritual values such as gratitude, patience,
and sincerity are increasingly neglected.

3. Make Moral Judgment

Moral judgments are usually used to legitimize arguments in the
process of defining an issue. The ideas presented are typically related to
concepts already known and understood by the public, thereby
strengthening the acceptance of the argument.”

In the first post, morally speaking, this post rejects the attitude of
easily judging others based solely on their appearance. Hawaariyyun
emphasizes that a person’s goodness is not measured by how attractive or
simple they look, but by their character and good intentions. Taking care of
one’s appearance is not wrong; in fact, it can be a good thing if the goal is to
maintain cleanliness, respect others, or show neatness. Conversely, judging
others based on their attire is not in line with Islamic teachings, which
emphasize compassion, mutual respect, and good intentions.

In the first post, morally speaking, this post rejects the attitude of
easily judging others based solely on their appearance. Hawaariyyun

2% Aisyah, “Analisis Framing Robert N. Entman dalam Pemberitaan Konflik Palestina-Israel
pada Media Online Kompas.Com Edisi 7-9 Oktober 2023.”
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emphasizes that a person’s goodness is not measured by how attractive or
simple they look, but by their character and good intentions. Taking care of
one’s appearance is not wrong; in fact, it can be a good thing if the goal is to
maintain cleanliness, respect others, or show neatness. Conversely, judging
others based on their attire is not in line with Islamic teachings, which
emphasize compassion, mutual respect, and good intentions.

In the third content, morally speaking, Hawaariyyun considers that a
life spent solely pursuing worldly matters is unbalanced and inconsistent
with Islamic teachings. Islam teaches that working, seeking sustenance, and
achieving success in this world are good things, but they must be
accompanied by the intention to worship and do good deeds for the
hereafter. The ideal life is one that is active and productive in this world, yet
remains aware that the ultimate goal is to please Allah.

4. Treatment Recommendation

Treatment Recommendation is an element used to assess the actions
or solutions that the audience is expected to take in response to an event.
This element reflects the choice of steps considered appropriate to resolve a
particular problem. The recommended solution is highly dependent on how
the event is perceived and who is considered to be the cause of the
problem.*

In the first piece of content, the solution offered by Hawaariyyun is
simple yet meaningful. He encourages his followers to get into the habit of
praying not only for themselves, but also for others. For example, when
praying, we can include wishes for others to receive kindness, ease, or
healing. In this way, prayer becomes a tangible form of care and solidarity.

In the second piece of content, Hawaariyyun offers the solution of
emphasizing that intentions and morals are more important than outward
appearances. It also reminds us of the example set by the Prophet
Muhammad, who was known for being neat, fragrant, and clean, but still
prioritized noble morals. Hawaariyyun can create educational content that
encourages the audience to better understand the meaning of intention,
presenting stories or real-life examples, so that people can be wiser in their
judgment of others. In this way, negative stigma towards appearance can be
reduced, and people can learn to be more empathetic.

In the third piece of content, the solution is for Muslims to rearrange
their outlook on life. The world should be seen as a place to do good deeds,

2! Aisyah, “Analisis Framing Robert N. Entman dalam Pemberitaan Konflik Palestina-Israel
pada Media Online Kompas.Com Edisi 7-9 Oktober 2023.”
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not the final destination. He encourages the audience to reflect on
themselves often, be more grateful, and perform charitable deeds, such as
giving alms or helping others. On social media, he also shares content that
connects daily activities such as work, study, or business with spiritual
values. In this way, the audience can understand that even work can be a
form of worship if done with the right intentions.

To gain a comprehensive understanding of the issue in a structured
and concise manner, the table below will provide a brief overview.

Table 1. Framing Analysis

Analysis Content 1 Content 2 Content 3
Define Hawaariyyun The issue of The orientation
Problems identifies a loss of | judgment based on | towards the hereafter

social empathy in
prayer practices.
But polemically,
this also shows

appearance seems
like a simple ethical
issue, but behind it
lies a patriarchal

is constructed as a
spiritual crisis, when
in fact it can be
interpreted as a

how religion is pattern and body tension between
reduced to morality that productivity
individual normalizes who is capitalism and Islamic

morality rather allowed to appear spirituality.

than a social- “pious” in the
transformative digital space.

project.
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Diagnose Hawaariyyun He cites “public The cause is

Causes emphasizes moral | misunderstanding” | considered to be
solidarity, but in as the cause, but consumerist culture,
discourse, it also fails to criticize but it is not
produces new Islam’s masculine recognized that the
norms of piety normative view of | preaching content
that prioritize women’s bodies itself operates within
gentle, non- and modesty. an attention economy
confrontational system that is also
obedience. consumerist.

Make Prayers that are He rejects visual He teaches a balance

Moral only for oneself judging, but at the | between this world

Judgment are considered same time and the hereafter, but

spiritually
incomplete. Islam
teaches its
followers to also
pray for the good
of othersas a
form of sincerity.

promotes a certain
aesthetic of piety:
neat, soft, clean —
which in fact
creates a regime of
pious aesthetics.

in contemporary
discourse, this
narrative of balance
actually normalizes a
“productive
spirituality” that is in
line with the
neoliberal ethos.
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Treatment | Calls to pray for Education on The call tomake the
Recomenda | others appear intentions and world a field of charity
tion altruistic, but they | morals appears to implies an ethic of

also reinforce the | be a solution, but it | religious productivity:
performativity of | also obscures deeper | do good in order to be

digital empathy— | gender power spiritually efficient—
kindness is relations, as it faith measured by the
measured by how | continues to focus | “output of charity.”
viral the collective | on individual
prayer becomes. morality racher

than social

structures.

From the table above, it can be observed that the three
@Hawaariyyun da’wah contents indicate that the construction of religious
messages conveyed through social media presents spiritual issues as
individual moral problems, rather than broader social issues. Second, the
causes of the problems are attributed to personal behaviors, such as a lack of
empathy, misunderstandings in judging appearances, and consumptive
lifestyles, while broader factors, including gender inequality and social media
patterns that prioritize popularity, are not discussed extensively. Third, the
moral judgments given form new standards of piety through a religious
aesthetic that is gentle, neat, and reflective, resulting in an aesthetic of piety
in the digital space. Finally, the recommended solutions, such as improving
intentions, improving morals, and balancing the world and the hereafter,
also emphasize personal change rather than social change.

The Transformation of Digital Piety and Meaning Production in Virtual
Space

Social media has become a new locus for religious practice, where
expressions of faith no longer depend on sacred spaces or formal religious
institutions, but are mediated by interactive and algorithmic digital
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technology. As Heidi A. Campbell** Argues in her article that digital spaces
form what is known as networked religion, which refers to religious practices
that occur within fluid, decentralized social networks open to public
participation. Networked religion is defined by five main characteristics:
networked communities, storied identities, shifting authority, convergent
practices, and multisite reality. In this context, the presence of social media
alters the way religious individuals communicate and also redefines the
relationship between spirituality, authority, and religious identity.

Gary R. Bunt, in his book Hashtag Islam: How Cyber-Islamic

B asserts  that

Environments Are Transforming Religious Authority,
cyberspace has given rise to what he calls cyber-Islamic environments
(CIEs), which are new religious ecosystems where Islamic symbols, texts,
and figures are produced, disseminated, and consumed through the logic of
digital media. This phenomenon not only expands the reach of da’wah but
also changes the nature of da’wah itself: from a transcendental activity to a
public communication practice oriented towards visibility and audience
response. Thus, digital piety is not only online worship but a form of
mediatization of religion, where religion becomes part of media structures,
aesthetics, and algorithms.

In the Indonesian context, the @Hawaariyyun account is a strong
representation of popular Islam, a form of religious practice adapted to the
aesthetic tastes and digital culture of the younger generation. This account,
managed by Al Hawaariyyun with around 1.1 million followers, spreads
moral and spiritual messages through gentle visual content, reflective
narratives, and emotional communication styles, such as posts about the
heartlessness that can result from sin and worldly love. However, behind its
simplicity, @Hawaariyyun represents a new dynamic between faith and
algorithms, where piety is not only practiced but also displayed and
measured by social media systems. This phenomenon opens up space for a
more polemical reading of how religion negotiates with the logic of visual
capitalism and spiritual consumer culture in the digital age, as discussed in
the chapter on Islamic practices on Indonesian social media.

22 Heidi A. Campbell, “Understanding the Relationship between Religion Online and Offline
in a Networked Society,” Journal of the American Academy of Religion 80, no. 1 (March
2012): 64-93, hteps://doi.org/10.1093/jaarel/1fr074.

2% Benjamin Ale-ebrahim, “Hashtag Islam: How Cyber-Islamic Environments Are
Transforming Religious Authority,” Journal of Media and Religion Studies 2, no. 2 (December
2019): 333-35.
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In the context of networked religion, * digital piety is no longer a
private experience limited to the space of worship, but rather a social
practice that takes place in virtual public spaces. Piety is produced through
interactions between users, algorithms, and religious symbols, thus
becoming the result of co-creation between humans and digital technology.
Hawaariyyun, as a figure of digital da’wah, plays a role in constructing a
participatory and performative discourse of piety. Every post, caption, and
visual is not merely a moral message, but also a performative form, namely
an action that creates religious reality through language and visual
representation.

The digital piety displayed by Hawaariyyun can be interpreted in
three main dimensions. First, spiritual collectivity, where prayer and
empathy are presented as expressions of digital solidarity. Prayer is not only
a vertical communication with God, but also a horizontal communication
between humans, mediated by social media. Second, appearance and morals,
where piety is represented through the aesthetics of the body and visuals.
The narrative of intention and morality reveals that Islamic morality is
inextricably linked to bodily performance and self-image. Third,
eschatological vision, where the call to live a balanced life between this world
and the hereafter signifies the integration of spiritual values with modern
productivity ethics.

However, a paradox exists in all three framings. Piety, which should
be introspective, has now become performative; transcendent spirituality has
been converted into content-friendly virtue or morality that has been
selected to suit the tastes of algorithms. Dakwah has changed from the
delivery of teachings to the practice of moral branding, and faith is
exchanged through aesthetic visual symbols. Thus, digital space is not
merely a vessel for the dissemination of religious values, but an arena for the
production of meaning where religion is transformed into visual culture.

The transformation of digital space has also shifted the structure of
religious authority. Previously, religious authority was held by scholars,
clerics, or formal institutions; however, new figures have emerged who are
now referred to as digital preachers or religious influencers. They gain
legitimacy not because of their scientific capacity, but because of their
communicative abilities and emotional closeness to their audience. In this
case, Hawaariyyun is an example of how religious authority is negotiated

24 Campbell, “Understanding the Relationship between Religion Online and Offline in a
Networked Society.”
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through the warmth of narrative and soothing visuals, rather than through
claims of normative truth.

This negotiation of authority is ambivalent. On the one hand, it
democratizes preaching, allowing any individual with access to technology to
become a disseminator of Islamic values. However, on the other hand, it
creates a new form of mediatized authority, in which spiritual legitimacy is
determined by visibility and popularity. Religious authority shifts from a
basis of knowledge to a basis of audience; from text to image. In the context
of gender, this phenomenon illustrates how digital piety also contributes to
the negotiation of power relations between the masculine and feminine.
Hawaariyyun, as a male figure, conveys da’wah through a gentle and
reflective image, while still maintaining his patriarchal role as a provider of
moral guidance to women. Thus, the discourse of digital piety presents a
gendered authority, one that is masculine but mediated through an
empathetic and non-confrontational style.

David Morgan, through the concept of visual piety, explains that
images and visual representations in religion are not merely illustrations of
doctrine, but a medium of devotion in themselves. Viewing, gazing at, and
sharing religious images are part of the practice of faith. In the digital
context, this becomes even more complex because images are not only
viewed, but also produced, edited, and disseminated en masse. Visuals have
become a new spiritual language that replaces text. Hawaariyyun utilizes this
logic by presenting aesthetic da’wah content: soft color tones, minimalist
backgrounds, contemplative narratives, and elements that evoke affection.

However, this aesthetic carries ambiguity. On the one hand, it
makes Islam feel more inclusive and relevant to the younger generation. On
the other hand, it marks the birth of the commodification of spirituality,
where faith becomes content that can be consumed, liked, and shared. Piety
becomes part of a visual industry that is subject to the influence of platform
algorithms. In this context, all religious content risks losing its spiritual
depth because it is reduced to beautiful but shallow images that are
soothing. Da’'wah, which originally aimed to raise awareness, now serves to
maintain aesthetic calmness, a sense of tranquility that is more psychological
than spiritual. This ambivalence reveals that digital piety exists in a state of
tension between faith and the market, between devotion and consumption.

One of the primary challenges in digital piety is the paradox
between spiritual authenticity and public performativity, commonly referred
to as the authenticity paradox. Social media demands visibility, while faith
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in Islamic tradition often emphasizes the secrecy of intentions. Thus, when
someone displays prayers, reflections, or worship on social media, there is
tension between sincerity and image-building, which is related to the
concept of riya’ (spiritual arrogance). Hawaariyyun attempts to negotiate this
paradox with a gentle, non-preachy narrative style, while still highlighting
moral values that can be displayed. Piety becomes a measurable virtue, one
that can be tracked through likes, shares, and comments.

Discursively, this phenomenon illustrates how social media is
shaping a new politics of representation in Islam. Religious identity is no
longer determined by theological understanding, but by how a person
presents themselves. Here, performativity becomes a condition for the
existence of faith in the digital public sphere. As a result, piety becomes an
aesthetic competition: who is the most gentle, the most reflective, and the
most consistent in uploading moral content? Criticism of this phenomenon
does not mean rejecting digital da’'wah, but highlighting how spirituality,
which should transcend the world, is instead tamed to be compatible with
the logic of media that demands engagement and continuity.

The three main frames, collective piety, aesthetic appearance, and
escharological vision, basically form a single discourse that can be called
participatory digital piety. In this discourse, faith is no longer just believed,
but also collectively produced, displayed, and consumed. Referring to Stig
Hjarvard’s theory of mediatized religion, religion in the digital age no longer
functions outside of the media, but rather becomes an integral part of the
communication structure itself.” Religious practices are adapted to the
thythm, format, and aesthetics of social media, making piety a visually and
interactively engaging experience.

Meanwhile, through the lens of public piety, digital piety can be
interpreted as a form of active involvement by Muslims in a new public
space. It opens up space for more open expressions of faith, but also shows
how spiritual values are negotiated within the logic of media capitalism.
Dawah practices such as those carried out by Hawaariyyun play an
ambivalent role: expanding the reach of Islamic values while strengthening
the image-oriented medialization of religion. Piety becomes a new way of
constructing identity amid the crisis of meaning in modernity, but in the
process, faith also loses the silence and depth that once characterized it.

» Mia Lovheim and Stig Hjarvard, 7he Mediatized Conditions of Contemporary Religion:
Critical Starus and Furure Directions, Brill, September 3, 2019,
https://doi.org/10.1163/21659214-00802002.
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Thus, digital piety can be understood as a process of re-
semantization of faith, a transformation of the meaning of spirituality to suit
the demands of network culture. Prayer becomes content, morals become
images, and charity becomes narratives of productivity. This paradox does
not negate the value of digital preaching, but rather demands a critical
examination of how religion now operates under the logic of algorithms.
Digital piety, as practiced by the Hawaariyyun, demonstrates that virtual
space is not merely an arena for spreading da’wah, but also a platform for
the production and negotiation of religious meaning. In it, faith is not only
understood as a transcendental relationship with God, but also as a social
performance that operates within an algorithmic network. This process
shows that religion in the digital age is undergoing an epistemological
transformation: from text to visual, from sermon to narrative, from sincerity
to visibility.

The main controversy surrounding this phenomenon is the tension
between spiritual authenticity and algorithmic medialization. On the one
hand, digital da’wah enables a wider and more contextual dissemination of
Islamic values; on the other hand, it risks reducing piety to a visual
commodity. Therefore, a new spiritual ethic is needed that is capable of
preserving the substance of faith amid visual aesthetics and the content
market. This ethics does not mean rejecting technology, but utilizing it with
the awareness that every act of preaching in the digital space is also an act of
political representation and negotiation of meaning.

Thus, the transformation of digital piety marks a shift in the
religious paradigm in the 21st century: from hidden faith to visible faith;
from personal spirituality to measurable spirituality. It opens up
opportunities for inclusivity and renewal in preaching, but also requires
vigilance against the dangers of aestheticizing faith. Ultimately, digital piety
must be understood not only as an adaptation to the times but also as a
polemical field where religion, media, and the market intertwine, and it is
there that faith is tested, not by the outside world but by the screen that
reflects itself.

Concluding Remarks

This study concludes that the phenomenon of digital piety, as
represented through the @Hawaariyyun account, reflects the transformation
of religious practices in the era of social media, where spiritual values are
mediated and represented through visual language and reflective narratives.
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Based on Robert Entman’s framing analysis, it was found that Hawaariyyun
frames the spiritual crisis of modern society as a moral problem stemming
from ego, hedonism, and a consumptive digital culture, and offers solutions
in the form of da’wah practices that emphasize sincerity, simplicity, and self-
reflection. Through the perspective of Visual Piety, the piety displayed is not
only verbal but also performative, namely, visual actions that evoke religious
experiences through aesthetically designed images, sounds, and emotional
expressions.

However, this visualization of piety also holds ambivalence, where, on
the one hand, it expands the space for preaching and forms a participatory
religious community, but on the other hand, it has the potential to place
spirituality within the logic of media consumption that prioritizes image and
popularity. Thus, digital piety needs to be understood as a cultural
phenomenon that negotiates religious values with the visual and algorithmic
logic of the media, which requires critical reading so that preaching practices
in the digital space remain capable of maintaining the depth of spirituality
and authenticity of faith in the midst of modern religious aesthetics and
culture of appearance.
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